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This publication is designed to provide accurate and 

authoritative information with regard to the subject matter 

covered. It is sold with the understanding that the author 

and the publisher are not engaged in rendering legal,

intellectual property, accounting or other professional 

advice. If legal advice or other professional assistance is 

required, the services of a competent professional should 

be sought.

Larry Dotson & L.D. Publishing individually or corporately, 

do not accept any responsibility for any liabilities resulting 

from the actions of any parties involved.

"Just Imagine All The Profitable Ways You Can Use 

This "Private Label" Content!

1. Create Articles For Your Web Site - Add your own 

resource box/byline to the articles and publish them on 

your web site. You could allow your visitors to republish 

the articles if they also publish your resource box. This 

will spread your ad all over the Internet and increase 

your link popularity for free.

2. Create Articles For Your Ezine - Add your resource 

box/byline to the articles and publish them in your ezine. 

You could allow your subscribers to republish the articles 

if they also publish your resource box. This also will 

spread your ad all over the internet and increase your link 

populairty for free.

3. Create Free Bonuses For Your Products - It could 

be free ebooks, reports, ecourses, etc. They will increase 

the perceived value of your product and give them extra 

incentives to buy it.

4. Create Free Bonuses For Your Free Ezine/Opt-In 

List - It could be free ebooks, reports, ecourses, etc. 

They will give people extra incentives to subscribe to 

your free ezine or opt-in list.

5. Create A Free Viral eBook - You could allow other 

people to give away the ebook for free or as a bonus 

product. They will multiply your ad like a virus. You also 

could submit it to some free ebook directories.

6. Create "For Sale" Info-Products - You could use any 

or all of the tips to create brand new information products 

to sell. I'll allow you to re-write, re-edit, add to, subtract 

from, add your name as the author or pretty much anything 

you want to create your own the original information 

products.

.

7. Create  Articles For Other Ezine Publishers - Add 

your resource box/byline to the articles and submit them 

to e-zine publishers. There are thousands of e-zine 

publishers looking for free content.

8. Create And Submit Articles To Ezine Article 

Directories - Add your resource box/byline to the articles 

and submit them to some free article directories. People 

visit these directories looking for free content to use on 

their web site or in their e-zine. This will spread your ad 

all over the Internet and increase your link popularity.

9. Create And Trade Content With Other Web Sites - 

Add your resource box/byline to the articles and trade 

content with high traffic web sites. You could offer to publish 

their content in exchange for them publishing your content. 

It's a free way to get your ad on high traffic web sites.

10. Create And Trade Articles With Other Ezine 

Publishers - Add your resource box/byline to the articles 

and trade content with high circulation e-zine publishers. 

You could offer to publish their article in your e-zine in 

exchange for them publishing your article. It's a free way 

to get your ad in high circulation e-zines.

11. Create Articles And Promote Other People's 

Products - Add your resource box/byline to the articles. 

Your resource box/byline could be promoting an affiliate 

program or mlm that you have joined. Allow or find other 

web sites and e-zines to publish the articles.

12. Create Promotional Articles For Your Affiliates - 

Add your resource box/byline to the articles and allow 

your affiliates to add their affiliate link to the articles or 

create a brandable free ebook they could use. They will 

have plenty of powerful affiliate tools to promote your 

product.

13. Create Info-Products And Sell Resale Rights - You 

could use any or all of the tips to create brand new 

information products. I'll allow you to re-write, re-edit, add to, 

subtract from, add your name as the author or pretty much 

anything you want to create your own the original information 

products. You could also sell the resale rights or master 

resale rights to the info-products you create.

That is only a few ideas, the possibilities are endless!

Terms For The Viral Article Toolkit Products

1. You CANNOT add my name, business name or any 

other of my business or personal information on the 

information products or articles you create. They are for 

your own use not mine. You can add your name as the 

author.

2. You CANNOT claim copyright to the individual content 

unless substantial changes are made that legally separate 

the original content with your own reedited/rewritten content. 

You can claim copyright to your own reedited/rewritten 

articles or information products as a whole. 

3. All web site links (URLs) you add must point to business 

related web sites. This means no porno, gambling or other 

un-related business web sites. 

Any violation of this agreement will be subject to a revoking 

of this license in which case all monies paid will be forfeited. 

This constitutes the entire license agreement.  Any disputes 

or terms not discussed in this agreement are at the sole 

discretion of Larry Dotson and L.D. Publishing.
The 500 tips:

100 Tips About Internet Business Models:

1. Author A Publication - You can write your own publication about any topic. You should do research first so as to fill a want in an audience or market with money to spend.  Otherwise you can waste a lot of time. You can sell it yourself and keep all the profits or deal through other distributors and share the profit. 

2. Co-Author A Publication - You can write a publication along with another author. You could sell it separately or both sell it and split the profits. You could also have multiple co-authors.

3. Compile A Publication - You could allow other authors and experts to write the publication for you in exchange for free publicity or other incentives. You would simply contact the authors and experts you want and ask them to donate some content.

4. Start An Affiliate Program For The Publication - You could allow other people to sell your publication for a percentage of the profits. You could eventually have literally thousands of people promoting your product with very little work on your part and no out-of-pocket expenses.

5. Sell The Reprint Rights To The Publication - You can allow others to sell the publication for 100% of the profits. You could include ads for other products that you’re selling for a back-end, which means the sale of your other items through the ads.

6. Sell The Master Reprint Rights To The Publication - You could allow other people to sell the publication and the reprint rights to the publication. You could still include ads of your other products.

7. Give Away The Publication - You could allow people to give away the publication to their prospects, customers, visitors, subscribers, etc. Of course, ads to your other products would be included in it. This will easily spread you advertising and potential sales all over the place

8. Give Away A Branded Copy Of The Publication. You could allow other people to give away the publication and allow them place their own ads it. This gives them an extra incentive to give it away to their prospects, customers, visitors, subscribers, etc. 

9. Sell A Branded Copy Of Your Publication - You could allow other people to give away the publication as their own and charge them to place their ads in it. 

10. Start A MLM/Multi-Tier Affiliate Program For The Publication - You could allow other people to sell your publication for a percentage of the profits. They can also make commission from people they recruit. You could eventually have literally thousands on people promoting your product with very little work on your part.

11. Publication Of The Month - You could release a new publication every month for a reoccurring monthly fee. For example $19.95 a month per copy sold. This would give you a residual income stream. Plus you could start an affiliate program for other to make a percentage of your residual income.

12. Publication Of The Month With Master Reprint/Reprint Rights - You could release a new publication with reprint or master reprint rights every month for a reoccurring monthly fee. For example $19.95 a month. This would give you a residual income stream. Plus you could start an affiliate program for other to make a percentage of your residual income and people could make money 100% profit selling the publications.

13 Divide Your Publication Into Pieces - You could divide your publication into pieces and sell them separately. Sometime you can make more income selling parts than the whole product. You could divide up chapters into articles, mini reports, special reports, etc.

14. Publication For Royalties - You could write an exclusive publication for a big time publisher or marketer and allow them to promote it. You would get a percentage of the profits with hardly any work on your part in distribution.

15. Customized Publication - You could offer a customized publication instead of writing the whole thing and guessing what info people will buy. Just let them decide. You could charge people to e-mail you five to ten questions that they want the answers to then place that into a publication. You could charge a high price too.

16. Collectible Publication - You could offer a limited number of copies to different versions of your publication. Some reasons to limit the number of copies would be autographs, different volumes, serial numbers, etc.

17. Turn Other People's Information Formats Into A Publication - You could get permission from a publisher to transcribe an audio or video into a print or electronic publication. You would have nothing to write and you could just pay them an up-front fee or royalties on your sales.

18. Turn Your Publication Into A Free Seminar Speech - You do live speeches that are related to your publication. You could offer it for free in exchange for promoting your publication or business.

19. Turn Your Publication Into An Off-line Audio - You could turn your publication into an audio book, or DVD. Some people like to listen to publications rather than read them.

20. Turn You Publication Into An Off-line Video - You could turn your publication into a videotape or DVD. Some people like to listen to and watch the people speaking and offering the information rather than reading it.

21. Update An Older/Outdated Publication - You could find a older or outdated publication and simply update it with new up-to-date information. You could just get permission from a publisher and pay them an up-front fee or royalties on your sales. 

22. Turn Your Publication Into Home Study - You could add lessons and exercises to your publication and sell it as a home study course. You can give a certificate of completion and graduation after they send in the completed lessons.

23. Turn Your Publication Into An eClass - You could divide your publication into lessons and assignments and send them out once or twice a week via e-mail. You grade the lessons and send them back. You could run an eclass for weeks at a time then hold another one all over again or an advanced one.

24. Turn You Publication Into A Sample - You could take an excerpt of your publication and use it to tempt people into buy the whole publication. It could be a free report, ebook, article etc. Those types of publications could be made viral and spread all over the Internet.

25. Turn Your Publication Into Software - You could take your information and turn it into a helpful tool. For example: you could turn a book about sales letters into sales letter template software. 

26. Turn Your Publication Into A Paid Seminar Speech - You do live speeches that are related to your publication. You could get paid to do the actual speech and promoting your publication or business.

27. Turn Your Publication Into Consulting/Coaching - You could consult or coach about the topic of your publication. People will pay well for that kind of help and live information. It could be in person, over the phone, via e-mail, etc.

28. Turn Your Publication Into A Live Work Shop/Class - You could teach a group of people the topic of your publication. You could charge a lower price than consulting because you can have more clients at one time.

29. Turn Your Publication Into An Online Audio - You could turn your publication into an online audio file. People could download and listen to it at their convenience while surfing the net, checking their email, working, etc.

30. Turn You Publication Into An Online Video - You could turn your publication into an online video file. People could download, listen and watch it at their convenience while surfing the net, checking their email, working, etc.

31. Give Away Your Publication And Charge Later - You could actually give your publication away on a trial for 30 to 60 days and charge people later if they want to keep it. If they don't like it, they can send it back to you. You need to get their credit card information before you give it away.

32. Give Away Your Publication And Charge For Updates - You could give away your publication and have an offer that sells monthly updates for it. You charge either a one time fee or per installment. If people like your publication, they will likely pay for the updates.

33. Give Away Your Publication And Charge For Extras - Give away your publication and have an offer for extra features of your publication. It could be leather covers, special types of paper, autographs, hard covers, extra-uncut chapters, different versions (audio, video, ebook print, etc.).

34. Unedited/Uncut/Uncensored Publication - You could sell an unedited, uncut, uncensored version of your publication. If you don't want to worry about editing, spell checking, punctuation, etc., you could sell your e-info product as research or as-is. There are markets for this type of info. For example: "My Lost And Forgotten Notes On Internet Marketing" Buy them now! Unedited and Uncut! 

35. Others Give Away Your Publication And You Charge Them For Bulk Quantities - You could have others give away your publication and you receive a bulk purchase sale. For example a business may want 100 copies of your publication to give to their employees. You could charge them a lower cost per item because of the large quantity that you’re selling.

36. Charge For Your Publication Or Trade To Get Traffic - You could write an ad for the publication and actually set up an ordering option for it. You give your prospects the option of getting it at no cost if they link to or advertise your web site. It's very persuasive because they'll receive a product you're selling for free. What a bargain! 

37. Catalog Publication - You could allow multiply businesses to place their ad or link in your catalog in exchange for them giving away the catalog to their prospects, visitors, subscribers, customers, etc. You would of course have your ad in the front of the publication. It would be a catalog full of related products.

38. Package Your Publication With Other Products - You could ask similar but non-competing businesses to create a package deal. You would sell your publications or product together in one package deal. You would split the profit or each sells them separately for 100% of the profits.

39. Trade Reprint Rights - You could trade the reprint of your publication for another business’s publication. You both would have a new product to sell. You could sell the extra publication as a up-sell, back-end or use it as a bonus or tag-along product.

40. Turn Your Publication Into A Free Live Webinar/Web Cast - You could do a web cast about a topic in your publication. You could advertise your publication and/or other products during or at the end of your web cast.

41. Turn Your Publication Into A Paid Live Webinar/Cast - You could do a web cast about a topic in your publication. You could charge people to listen to the web cast and advertise products at the end.

42. Turn Your Publication Into A Free Teleclass/Seminar - You could do a teleclass/seminar about a topic in your publication. You could advertise your publication or other products during or at the end.

43. Turn Your Publication Into A Paid Teleclass/Seminar - You could do a teleclass/seminar about a topic in your publication. You could charge people to listen to the teleclass/seminar and advertise products at the end.

44. Turn Your Publication Into A Free Chat Room Class/Seminar- You could do a chat room class/seminar about a topic in your publication. You could advertise your publication or another product during or at the end of your seminar

45. Turn Your Publication Into A Paid Chat Room Class/Seminar - You could do a chat room class/seminar about a topic in your publication. You could charge people to listen to the chat room class/seminar and advertise products at the end.

46. Give Away Part Of Your Publication As An eCourse - You could divide part of it up into a free autoresponder course and advertise your publication in it. It will persuade them to buy because they will see your content several times over a short period of time.

47. Turn Your Publication Into An eCourse - You could divide part of your publication it up to create a free autoresponder course and sell the rights to it. People would buy it so they could automatically follow up with their visitors with quality content and their product advertisement.

48. Give Away The Reprint Rights To Your Publication - You could give away the rights to your publication. It would give people an incentive to advertise it to others. You could make money off the back-end by placing ads for other product or affiliate programs in it.

49. Give Away Your Publication And Charge For Advertising - You could give away your publication after charging others to place ads in it. Then allow others to give it away. If people like your publication and its value, they will pay for the ability to advertise in it.

50. Publish A Free E-mail Newsletter For Selling Products - You could publish a free e-mail newsletter to promote your products, affiliate products, MLMs, etc. You would want to mix in some quality content that is related to your business and products.

51. Free E-mail Newsletter For Selling Advertising Space  - You could publish a free e-mail newsletter to sell advertisements for other businesses. You would want to mix in some quality content that is related to the theme of your e-mail newsletter. You could also sell your own products.

52. Publish A Paid Subscription E-mail Newsletter - You could charge a monthly or yearly subscription to your e-mail newsletter. To be successful in selling subscriptions to an e-mail newsletter you need highly targeted original content.

53. Publish A Free E-mail Newsletter And Another With More Value - You could publish a free e-mail newsletter and another with more important and valuable content with a charge for subscriptions offered to the same client.

54. Publish A Free E-mail Newsletter To Charge For Original Content - You could publish a free e-mail newsletter and charge a subscription fee for 100% original content. For example free subscribers would get reprint and edited content while paid subscribers could get 100% original content.

55. Publish A Free E-mail Newsletter To Charge For No Ads - You could publish a free e-mail newsletter and charge a subscription fee to people who don't want to get advertisements in every issue. Free subscribers would get ads and paid subscribers wouldn't.

56. Publish A Free E-mail Newsletter To Charge For An Online Community - You could publish a free e-mail newsletter and charge a subscription fee to people who like to chat with other subscribers. It could be a message board, chat room, e-mail discussion list, etc.

57. Publish A Free E-mail Newsletter To Charge For Archives - You could publish a free e-mail newsletter and charge a one time fee for the e-zine archives. In order for people to pay for the archives your content will have to be 100% original.

58. Publish A Free E-mail Newsletter To Charge For The Full Version - You could publish a free e-mail newsletter and charge them per article. You would simply give them a taste of each piece of content in your e-zine and charge them if they want to read the full version of the article.

59. Publish A Free E-mail Newsletter To Charge For Reprint Rights - You could publish a free e-mail newsletter that has original content and promotes only affiliate products. You could charge people a subscription fee to reprint each issue and use it as their own e-zine. They would just have to change the titles, contact info and affiliate link codes.

60. Publish A Free E-mail Newsletter To Charge For A Print Edition - You could publish a free e-mail newsletter to then charge for a subscription for a print edition. You just have more or original information in the print edition. 

61. Free Web Site To Promote Products - You could publish a free web site to promote your products, affiliate products, MLM's, etc. You would want to mix in some quality content that is related to your business and offerings.

62.  Free Web Site To Sell Advertising - 

You could publish a free web site to sell advertisements to other businesses. You would want to mix in some quality content that is related to the theme of your web site. You could also sell your own products.

63. Paid Subscription Web Site - You could charge a monthly or yearly subscription to your web site. You would password protect your content.  In order to be successful selling subscriptions to a web site, you'll need highly targeted, original content.

64. Interview Subscription Web Site - You could set up a paid subscription web site that interviews experts related to your target audience. You would contact the experts and ask them if you could interview them in exchange for free publicity and allowing them a back-end along with you.

65. Product Discount Subscription Web Site - You could set up a paid subscription web site that has products from other business that have discounted prices. You would contact the business owners and ask them if you could offer their product at a discount to your members in exchange for free publicity. 

66. Sample Products Subscription Web Site - You could set up a paid subscription web site that has product samples from other businesses. You would contact the business owners and ask them if you could offer a sample of their product in exchange for free publicity. 

67. Profiles Subscription Web Site - You could set up a paid subscription web site that give a personal or a professional profile of people or things that are related to your target audience. A profile could contain those things relative to their position or the audience’s interest. You would contact them and ask them if you could do a profile of them or their business in exchange for free publicity.

68. Product Review Subscription Web Site - You could set up a paid membership web site where you review other business products and give your honest option about them. You would contact other businesses and ask them for their product for free to review in exchange for free publicity. You could also allow people to submit their products for review.

69. Success Stories Subscription Web Site - You could set up a paid subscription web site where you offer success stories of people that are related to your target audience. You would contact the people to allow you to write and publish their success story in exchange for free publicity and possible product promotion.

70. Product Monthly Subscription Web Site - You could set up a paid subscription web site where you offer a new product every month. You would create or buy a new product to give to your members every month that related to your target audience.

71. Online Community Subscription Web Site - You could set up a paid subscription web site where you offer an online community for your target audience. It could be a message board, chat room, web cam chat etc. You could ask experts to chat with your members in exchange for free publicity.

72. Resource Directory Subscription Web Site - You could set up a paid subscription web site where you offer a regularly updated directory of resources for your target audience. It could be web site links, free stuff, ebooks, ezines, etc. 

73. Step By Step Plans Subscription Web Site - You could set up a paid subscription web site where you would ask experts, related to your target audience, for a step by step plan. It could be for money, increasing traffic, gardening, etc. You would contact the experts and ask them if you could interview them in exchange for free publicity.

74. Original Content Subscription Web Sites - You could set up a paid subscription web site where you write and offer all original content. Usually general content won't work.  You'll need to find a niche. You could also contact the experts and ask them to write original content in exchange for free publicity.

75. Brainstorm Session Subscription Web Sites - You could set up a paid subscription web site where you could brainstorm with other experts. You would record the brainstorm sessions and offer them to your members every month.  Also sell the archived ones for a back-end either to those missing them or new subscribers…or use them as a bonus.

76. Live Seminar Subscription Web Site - You could set up a paid subscription web site where you offer live seminar information. You could offer transcripts, audio and video of recent, live seminars each  month. You would contact the owners and ask them if you can use them in exchange for free publicity.

77. Best Of Subscription Web Site - You could set up a paid subscription web site where you could offer the best of something. You could offer the best of e-zine articles, dating web sites, message board posts, investing ebooks, etc. You would contact the owners and ask them if you could use ‘their best of something’ in exchange for free publicity.

78. Archived Subscription Web Site - You could set up a paid subscription web site where you archive and then sell other people’s information. You would contact the owners and ask them if you could archive their information exchange for free publicity.

79. Barter Subscription Web Site - You could set up a paid subscription web site where you allow people to trade products and services. It could be for advertising, links, products services, leads, expertise, information, etc.

80. Traffic Exchange Subscription Web Site - You could set up a paid subscription web site where you allow others to join without charge in exchange for bringing traffic by placing your advertisement on their web site. Their content and yours would offer something of value to those regular, charged subscribers. The nature of the advertisement could be a pop up exchange, exit exchange, banner exchange, screen savor exchange, etc.

81. Test / Experiments Subscription Web Site - You could set up a paid subscription web site where you could do tests and experiments then release the results each month. It could be advertising results, marketing experiments, product tests, etc.

82. Internet Radio Subscription Web Site - You could set up a paid subscription web site where you offer an on-going Internet radio station. It could be talk or music. You could invite guest, read information and content, have commercials etc.

83. Templates Subscription Web Site - You could set up a paid subscription web site where you offer a template to make something easier or faster. It could be sale’s letter templates, web site templates, ezine templates, love letter templates, etc.

84. Case Studies Subscription Web Site - You could set up a paid subscription web site where your offer case studies of how-to information. You would contact the people and ask if you could interview them in exchange for free publicity.

85. Donation Subscription Web Site - You could set up a paid subscription web site where your ask people to donate good tips and strategies about the subject of your audience’s choice. You could give them free publicity or have them win prizes for the best piece of information. This also could lead to an ebook also.

86. Summary Subscription Web Site - You could set up a paid subscription web site where you could write summaries of other information product. People like to save time and find out if they really like it before they buy it. A "Reader’s Digest" type of thing.

87. Software Subscription Web Site - You could set up a paid subscription web site where you could offer different downloadable software or updates. People would like a good, central location to find all the software they need.

88. Conversation Subscription Web Site - You could set up a paid subscription web site where you could offer closed-door conversations. The conversation would reveal tips and strategies related to your target audience. You would get them from recruited experts in exchange for free publicity.

89. Survey Subscription Web Site - You could set up a paid subscription web site where you could have results of surveys, polls and market research. You would tell of the surveys on your free web site with general results information and give in-depth results and details in your paid subscription web site.

90. Diary Subscription Web Site - You could set up a paid subscription web site where you publish a diary or an action log. You could tell how you complete certain tasks every day or week that relates to your target audience. You could also give others free publicity to do the same.  A type of expert’s forum and a how-to one.

91. Mall Subscription Web Site - You could set up a paid subscription web site where you could host an online mall. You would charge rent for the online stores and shops that would benefit from the membership and having others, through numbers, cross promoting. 

92. Finder Subscription Web Site Web Blog - You could set up a paid subscription web site where you could search for information and tools that others are having a tough time finding.  The information could be posted within the site or sent via e-mail.  This could be labor intensive so make it worth your while and time.  

93. Club Association Fan Club Subscription Web Site - You could set up a paid subscription web site that contains information, tools and a online community. It should be related to your target audience. A fan appreciates belonging to a group, especially if it gets attention from that central one.

94. Calendar Of Events Subscription Web Site - You could set up a paid subscription web site where you offer an updated list of events related to your target audience. It could be seminars, concert dates, meetings, sport events, etc.

95. JV Directory Subscription Web Site - You could set up a paid subscription web site where people that sign up can view or submit joint venture offers to other members. You could have message boards, joint venture products, a member directory, etc.

96. Info/News Alerts Subscription Web Site - You could set up a paid subscription web site where you send out up-to-the-minute news that is related to your target audience. People want to be informed and that is becoming tough. It would work great for niche topics.

97. Safelist Subscription Web Site - You could set up a paid subscription web site where you can sign up members that want to receive e-mail ads from other select members. With e-mail filters and SPAM laws the way they are, it would be a valuable community.

98. Rental Subscription Web Site - You could set up a paid membership web site where you rent either physical services, online ones or digital products. The software ones would be limited to their membership and turned off when it terminates. People sometimes would rather pay-as-they-go than pay a large price to hold a package. A backend might be developed with the original seller.  Get permission if needed.

99. Teleseminar Subscription Web Site - You could set up a paid membership web site where you have recordings of teleseminars members can listen to. You could add new ones every month. You could also give members access to live ones.  This also lends itself to archives for those joining later.

100. Webinar Subscription Web Site - You could set up a paid membership web site where you have recordings of webinars that are available for members. You could add new ones every month. You could also give members access to live ones.

Extra Bonus:

101. White Boards Subscription Web Site - You could set up a paid membership web site where you have recordings of white boards lessons or demonstrations. You could add new ones every month. You could also give members access to live ones.

102. Host A Live Teleseminar - You could find a good location and ask speakers and experts to speak at the seminar. . A teleseminar is manly were people sit and listen to a bunch of speakers. They sometimes take questions at the end. You could also give them the first chance to promote the seminar for a big percentage of the profits. You could also record it a sell it as a audio or video.

103. Host A Live Seminar - You could ask experts to speak at your teleseminar. The speaker often seeks to place their products for sale. That may be sufficient for their time and fee. If you have approval, you may record that seminar for later use.  Possibly to be used as a bonus if with good content.  At the beginning, it may be required to give the large share of fees collected from attendees to the speaker.

104. Host A Live Workshop/Coaching Session - You ask coaches and experts to help at your workshop. A workshop is mainly getting one-on-one, how-to help.  This is like the seminar approach.  Since it involves more direct contact, the audience may be smaller.  A larger fee would be charged too.  A bit harder to sell after-the-fact items since it is usually more visual.  A video would be best but requires a considerable outlay for you. Definitely get approval from the speaker!

105. Host A Live Brainstorm/Mastermind Event - You ask recognized experts to speak at your mastermind event. A mastermind event is people getting together brainstorming and sharing ideas.  Since there is a sharing, best to do some work in advance to make sure all are qualified and able to contribute.  Not a place for wallflowers or only listeners.  An active flow is required.  An excellent thing for archiving but, again, it requires approval from all contributing.

100 Headline Copywriting Tips:

1) How To...

An "How To.." headline grabs your prospect’s attention because it tells their brain they are about to learn something new that could benefit their lifestyle. The headline should get their attention and explain how to get their benefit faster, cheaper, easier, etc.

Example: 

"How To Get Out Of Debt In 1 Year Or Less!"

2) Unlock...

An "Unlock..." headline grabs your prospect’s attention because when something is locked-up it's perceived as being more valuable. Your product would of course be the key that will unlock the benefit for them.

Example:

"Unlock The Secrets Of Selling High Ticket Items!"

3) Discover...

A "Discover..." headline grabs your prospect’s attention because it gives your prospects a sense of adventure. It's just like in a story when someone discovers a treasure chest or a lost artifact. 

Example:

"Discover 3 Simple Ways To Reduce Your Unwanted Wrinkles!"

4) ...Exposed

An "...Exposed" headline grabs your prospect’s attention because it sounds as if somebody was trying to hide something. Your prospects will want to know what was being covered up and why.

Example: 

"Used Car Dealer Sales Tricks Exposed!"

5) ...Explained

An "...Explained" headline grabs your prospect’s attention because it will give them a clear picture of a benefit they may not understand how to get. If there is something you don't understand and it could benefit you, wouldn't you want it explained?

Example:

"Top Search Engine Optimization Strategies Explained!"

6) Breaking News...

A "Breaking News..." headline grabs your prospect’s attention because  breaking news usually happens when it's really important and can't wait until the normal news show time. It's usually something major like serve weather, a terrorist attack, war footage, etc. It makes people stop what they're doing and take notice.

Example:

"Breaking News! Scientist Finds Breakthrough Weight Loss Formula!"

7) Inside Secrets...

An "Inside Secrets..." headline grabs your prospect’s attention because your prospects will feel that if they learn more information they'll belong to a select, privileged group of people. It also adds a rareness to your product. Rare is valuable.

Example:

"The Inside Secrets Of Millionaires Under The Age Of 29!"

8) Magic...

A "Magic..." headline grabs your prospect’s attention because almost everyone's fantasy is to have a magic formula or tool that will instantly give them their desired benefits. People want to get their desired benefits with little or no effort.

Example:

"New! A Stain Remover That Works Like Magic!"

9) Finally...

A "Finally..." headline grabs your prospect’s attention because usually people will buy any number of similar products before they get the exact benefit they want. So, when we find that perfect product we are likely to say or think….FINALLY!!!

Example:

"Finally! An Acne Cream That Actually Does What It Says!"

10)...Guaranteed

A "...Guaranteed" headline grabs your prospect’s attention because it tells your prospects there is no harm in reading the rest of my ad and there's no risk. Your prospects will allow themselves to get interested because even if the buy they have nothing to lose. It makes the most unbelievable headline seem believable.

Example:

"10,000 Web Site Visitors In One Month...Guaranteed!"

11) Time Sensitive...

The "Time Sensitive!..." headline grabs your prospect’s attention because if it's placed in front of their desired benefit, they know they need to promptly read your ad. They'll be worried that they may miss your time sensitive offer.

Example:

"Time Sensitive! 5 Ways To Reduce Your Taxes!"

12) Truth About...

The "Truth About..." headline grabs your prospect’s attention because most people suspect they are being lied to by businesses. It's usually because they have been burnt at least once by another business in their lifetime.

Example:

"The Real Truth About MLM Compensation Plans!"

13) Free Bonuses...

The "Free Bonuses..." headline grabs your prospect’s attention because people like to be rewarded for buying. Your prospects will read the rest of your ad to find out about the free bonuses and see how much they will have to spend in order to get the free bonuses.

Example:

"How To Get 7 Free Bonuses Worth $1657!"

14) Which Of...

The "Which Of..." headline will grab your prospect’s attention because it will give them a choice. People like to have choices, it gives them freedom and control.  Once they choose, they will want to read your ad to see the results of their choice.

Example:

"Which Of These Web Hosting Companies Would You Choose?"

15) Last Chance...

The "Last Chance..." headline will grab your prospect’s attention because people usually pay more attention to their last chance than their first chance to buy something. Everyone hates to lose something. It will usually help sell to people that procrastinate about buying.  Now or never is a strong motivator.

Example:

"Last Chance To Save 50% Off This Stunning Ring"

16) Take Advantage...

The "Take Advantage..." headline will grab your prospect’s attention because most people would rather have an advantage than be disadvantaged.  People want to learn about any advantage that will help them get the desired benefits.

Example:

"Take Advantage Of The Falling Stock Market"

17) Treat Yourself...

The "Treat Yourself..." headline will grab your prospect’s attention because most people are focused on pleasing and helping their family, friends and employers. It will make them stop and think, "I need a treat once in awhile, too!”.

Example:

"Treat Yourself To A Delicious, Hot-Fudge Sundae!"

18) Reasons To...

The "Reasons To..." headline will grab your prospect’s attention because when you ask someone to do something, don't they always ask why? It will give them a reason to read your advertisement.

Example:

"10 Reasons To Start Your Own, Profitable Ezine!"

19) Now You Can...

The "Now You Can.." headline will grab your prospect’s attention because people usually don't have their desired benefit yet if they are even considering reading your ad. Now they can learn how to get that benefit from reading the rest of your ad

Example:

"Now You Can Afford That In-Ground Pool!"

20) Proven...

The "Proven..." headline will grab your prospects attention because people want products that they know are proven to get their desired benefit. Would you want a product that's UN-proven?

Example:

"A Hair Tonic That's Proven To Work!"

21) Are You Still...

The "Are You Still..." headline will grab your prospect’s attention because people will wonder if they are still getting the most benefit with an older product.  It's also a question that they will mentally have to answer then compare to the newer product you are offering.

Example:

"Are You Still Using That Slow, Old Typewriter?"

22) Never Seen Before...

The "Never Seen Before..." headline will grab your prospect’s attention because people usually ignore ads. They think they have seen everything. If your product has truly never been seen before they will want to stop and read about it. NEW is very enticing!

Example:

"Never Seen Before! Tires That Never Go Flat!"

23) Imagine...

The "Imagine..." headline will grab your prospect’s attention because people like to leave there own reality. Why do you think TV, movies, video games, music, drugs, alcohol, etc. are so popular? Give them one or more of their desired benefits to imagine.

Example:

"Imagine Losing 20 Pounds In 14 Days!"

24) They Laughed...

The "They Laughed..." headline will grab your prospect’s attention because everyone has suffered being laughed at or minimized at least once. So your prospects can relate to it. They won't be afraid to get their desired benefit since you proved the people that laughed at you were wrong.

Example:

"They Laughed At Me When I Bought That Run-Down House Until I Sold It And Made $20,000 Profit"

25) How I...

The "How I..." headline will grab your prospect’s attention because it's not only showing them to how to get their desired benefit but you, the “I", are telling them, not some big corporation. It is more personal and will draw your prospect into your ad copy. The little guy wins!

Example:

"How I Made $36,890 In One Week!

26) Thousands Have...

The "Thousands Have.." headline grabs your prospect’s attention because if thousands of people have bought your product then it must be good. They can't go wrong. Of course you don't want to lie if thousand haven't bought your product. You may also want to use a specific number of people so it sounds more believable. 

Example:

"3,734 People Have Bought Our Tax Software"

27) Do You...

The "Do You..." headline grabs your prospect’s attention because it's asking them (you) a question. People have been taught their whole life to answer questions. It's almost like a teacher calling out your name in school. It also draws out a yes or no answer. Depending on your question, getting them to answer will help get them interested.

Example:

"Do You Want To Be In Debt For The Rest Of Your Life?"

28) ...Mistake...

The "...Mistake..." headline grabs your prospect’s attention because people don't want to make costly mistakes that could stop them from getting their desired benefit. People also don't want to experience the feeling of being dumb or stupid.  Your ‘new’ way is the ‘right’ way.

Example:

"Don't Make The Same Tax Mistakes That Cost Me $34,568!"

29) I'm So Mad...

The "I'm So Mad..." headline grabs your prospect’s attention because people want to know what caused you to have that particular emotion, and then tell them about it.  Of course you could use just about any emotion you want such as happy, excited, sad, depressed, etc. Just not normal.

Example:

"I'm So Mad About Being Scammed Again!"

30) I Dare You...

The "I Dare You..." headline grabs yours prospect’s attention because people consider a dare a challenge. People will like to prove you wrong but they will have to read the rest of your ad and buy your product in order to do it.

Example:

"I Dare You To Find A Tastier Cookie…If You Do Your Money Back!"

31) Secrets Of... 

The "Secrets Of...: headline will grab your prospect’s attention because people want to learn secrets. It’s like someone telling you they know a secret, you just have to pry it out of them. Most people are just plain nosy. The will have to buy your product in order to find out the secrets. 

Example:

"The Secrets Of Rich And Famous Writers"

32) ...Doesn't (Don't) Want You to Know

The "...Doesn't (Don't) Want You To Know" headline will grab your prospect’s attention because people want to find out about those things people are trying to keep from them, especially if it stops them from getting their desired benefit.

Example:

Top Ranking Secrets Search Engine Experts Don't Want You to Know

33) Warning...

The "Warning..." headline grabs your prospect’s attention because people have been cautioned their whole life to stop and take notice of any kind of warning. Such as storm warnings, poison warnings, side effects warnings, etc.

Example:

Warning! Don't Let False Spam Accusers Take Advantage Of You!

34) Ways To...

The "Ways To..." headline grabs your prospect’s attention because you are going to tell them something they might not know; that which will improve their life and give them the benefits they seek. They will have to learn them all. They will lose if they don’t.  Even better is to give a numbered amount to your ways….such as “10 Ways To….”.

Example:

"20 Ways To Sell Your House Faster!"

35) Step-By-Step...

The "Step-by-Step..." headline grabs your prospect’s attention because people don't want to be confused. When they buy a new product or are seeking a desired benefit they want simple take-you-by-the-hand steps or instructions.

Example:

"An Easy, Step-By-Step Web Site Design System That Takes Newbies By The Hand!"

36) Testimonial...

The "Testimonial" headline will grab your prospect’s attention because they will likely trust someone else's recommend-

ations more than the actual business selling the product. It gives your business a trust and credibility that can keep them reading your ad and buying.

Example:

"I'm in SHOCK! This search engine software took my web site from number 60 to 3 in two weeks!"

Jan Young,

Business Owner

http://www.-----.com

37) Limited...

The "limited..." headline grabs your prospect’s attention because people consider anything that is limited, or in a limited amount, to be rare and scarce. It may be their last or only chance to get their hands on the product and then have their desired benefit.

Example:

Limited Quantity! Only 37 Diamond Pendants Left In Stock!

38) As seen...

The "As seen..." headline grabs your prospect’s attention because people trust famous, brand name media outlets.  Would you buy something from someone you didn't know or trust? If they don't know your business, they may know a famous media source you can identify with.

Example:

"As seen in Travelthon magazine! The Luxurious Apple Hotel"

39) Stop...

The "Stop..." headline grabs your prospect’s attention because people have been trained their whole life to stop when they see a "Stop" sign or told to stop. It's a natural reaction. Works better when the word ‘stop’ is in the red color too.

Example:

"STOP! How To Reduce You Monthly Gas Bill By 50%!"

40) I'm Looking For...

The "I'm Looking For..." headline grabs your prospect’s attention because it don't sound like an ad. It's sounds like you are asking for their help. Most people have been raised to consider helping people that are in need or ask for it.

Example:

"I'm Looking For 200 Lucky People That Want To Help Test My New Traffic Exchange!"

41) Once Upon A Time... 

The "Once Upon A Time..." headline grabs your prospect’s attention because it's usually the start of a story. People like stories because they are entertaining and allow an escape from the real, everyday things. That's why books, T.V. and movies are popular. You can also use other story related headlines, such as…It Was A Cold, Stormy Night...something to draw them into your text.

Example:

"Once Upon A Time There Was A Beautiful Woman..."

42) Remember...

The "Remember..." headline grabs your prospect’s attention because it triggers their past memories. Your prospects will want to read the rest of your ad to see what other memories and emotions it brings back to them or reminds them of better times.  Something to be recaptured.

Example:

"Remember When You Could Leave Your Doors Unlock?"

43) Uncensored...

The "Uncensored..." headline grabs your prospect’s attention because it tells your prospects that you’re leaving nothing out of your ad or product. They feel that they are getting something that others can’t normally get.  They are a part of a select group you are trusting both with the information and your product.

Example:

"Internet Marketing Exposed - Totally Uncensored And Uncut!"

44) Everyone Knows...

The "Everyone knows..." headline grabs your prospect’s attention because it sounds like they should know even if they don't….everyone else does!  Even if they do, it will attract them to read the rest of your ad to confirm it. 

Example:

"Everyone Knows That Gasoline Will Only Get Higher, Right?"

45) FACT...

The "FACT..." headline grabs your prospect’s attention because people typically buy products based upon emotion and back up their decision with logic and facts. If something is a presented as a fact after getting them emotionally involved, it will affect their getting their desired benefit and justifying it. They will also read the rest of your ad.

Example:

"FACT! 99.9 Of People Buy Based On Emotion!" 

46) (Source) says... 

The "(Source) says..." headline grabs your prospect’s attention because you have a reputable, famous media source giving you a testimonial about your product. Such as in a magazine or newspaper article. Then used in an ad with that testimonial included. 

Example:

"Rolling Red Magazine says it's "Simply Amazing"

47) Make Money...

The "Make Money..." headline grabs your prospect’s attention because most people want to make more money. They usually need some extra to just get by or they want to buy something expensive they can't afford.

Example:

"How To Extra Make Money Working From Home!"

48) Save Money...

The "Save Money..." headline grabs your prospect’s attention because most people want to save money. They usually want to cut their expenses, save some for a big purchase or for retirement.

Example:

"How To Save $50 At The Grocery Store Without Coupons!"

49) Save Time...

The "Save Time..." headline grabs your prospects attention because most people want to save time. Even with all the technological advances, people still can't get everything done in one day.

Example:

"How To Free Up An Extra 2 Hours A Day No Matter How Busy You Are!"

50) New...

The "New..." headline grabs your prospect’s attention because most people that see the word "new" think that it's a new and improved way to get their desired benefit.

Example:

"New! How To Design A Professional Looking Web Site In Under 2 Hours!"

51) You Are About...

The "You Are About..." headline grabs your prospect’s attention because it tells of a benefit they will discover if they read the rest of your ad. All they have to do is keep reading.

Example: 

"You Are About To Discover A New, Amazing Weight Loss Formula!"

52) Celebrity

The "Celebrity" headline grabs your prospect’s attention because a celebrity has that fame and name recognition that brings a lot of credibility. People will believe them. Your prospect figures the celebrity wouldn't want to risk their reputation. That celebrity at least needs to be a considered one or a recognized expert to gain your target audience.

Example:

Joe Blow says, “This autoresponder service blows away the competition!"

53) Metaphor

The "Metaphor" headline grabs your prospect’s attention because it suggests your product performs, is like or offers the same or better benefit as something they know. It helps the people relate to your product faster and gets them interested in the rest of your ad.

Example:

"Sitting In One Of Our Chairs Is Sitting In Luxury"

54) Help Wanted

The "Help Wanted" headline grabs your prospect’s attention because most people have been raised to help another when asked.  At least they will stop to find out that need.  That is enough to get them into your text. Never be afraid to ask for help. All the better when telling them of their benefit in helping.

Example:

I Need Help! I'm Looking For 200 People That Want To Make Up $5,000 A Month!

55) Free/Special Report...

The "Free/Special Report..." headline grabs your prospect’s attention because people know they are going to receive a reward or benefit for  finding out more by reading the text.  Even something of value since you are making an issue of it and they could not obtain it elsewhere.  It doesn’t appear an advertisement but something benefiting them. They will let down their buying defenses.

Example:

"Free Report! How To Triple Your Sales In Three Easy Steps!"

56) "by"

The "by" sub headline grabs your prospect’s attention because your ad looks like an article instead of a sales letter. That’s because most articles have the author’s name under the title. It also develops an expertise and credibility since it is an article. 

Example:

How To Instantly Improve Your School Grades With Little Or No Effort!

by Larry Dotson

57) Exclusive...

The "Exclusive..." headline grabs your prospect’s attention because people think they will be one of the first or few people to read about it. It gives them a privilege or secret that most won't have. So they will have to read your text to have that privilege

Example:

Exclusive Offer! The First 50 People That Order Will Get $675 In Bonuses!

58) Revolutionary...

The "Revolutionary..." headline grabs your prospect’s attention because it sounds like a major, new and improved way to get their desired benefit! People will think they'll get their benefits easier and faster than before with your help so they will read on to find out. 

Example:

"Introducing: A Revolutionary Diet Plan That Lets You Pig-Out Anytime You Want!"

60) Healthy...

The "Healthy..." headline grabs your prospect’s attention because  everyone wants to live a long, happy life. To do it they need good health. The best part is it doesn’t have to actually relate to health to grab their attention. 

Example:

"How To Earn A Healthy Income Pulling Weeds Part Time!"

61) Urgent...

The "Urgent..." headline grabs your prospect’s attention because people feel it calls for immediate attention. In the past people have received urgent messages and knew how important they were.  It also establishes a need for immediate action.

Example:

"Urgent! What Credit Card Companies Don't Want You To Know!"

62) You Too Can...

The "You Too Can..." headline grabs your prospect’s attention because it tells people there are others, perhaps no better than them, accomplishing wonders or earning the money they aren’t. So they think, “Why can't I?” It makes them envious or at least curious.

Example:

"Millions Of People Are Working From Home And You Can Too!"

63) What If...

The "What If..." headline grabs your prospect’s attention because it takes them to a wonderland wherein they already have their desired benefits or goal accomplished. They need to read the rest of your ad to make it a reality.

Example:

"What If You Could Make $10,000 A Month?"

64) Instant

The "Instant..." headline grabs your prospect’s attention because people want their desired benefit NOW or as quickly as possible. The word ‘instant’ is also interpreted as being easy. Fast and easy sell like crazy.

Example:

"How To Instantly Triple Your Opt-In List!"

65) Pay Close Attention...

The "Pay Close Attention..." headline grabs your prospect’s attention because most people will automatically do as told and know some important and possibly detailed information follows that statement. 

Example:

"Pay Close Attention! Never Pay For Lawyer Fees Again!"

66) If You Qualify...

The "If You Qualify..." headline grabs your prospect’s attention because it's a challenge to their worth. They can't buy if they aren't good enough or a part of the ‘right’ group. It might even appear you are not going to offer them the product unless they are right or fulfill some conditions. Those terms could be noted in the text below. You could actually turn their purchase down.

Example:

"$2000 Diamond Ring For Only $299...If You Qualify!"

67) Visual

The "Visual" headline grabs your prospect’s attention because one visual can triggers thousands of eye-catching stimuli. Visuals could be pictures, graphics, online videos, comics, etc. 

Example: 

This Could Be You: 

(your visual)

68) Targeted

The "Targeted" headline grabs your prospect’s attention because it sounds like you are talking directly to them. You have already created a rapport because you have recognized the type of person they are and established their interest and how you can help.

Example:

Attention! Calling All Gardeners To Try This New, Fast-Growing Plant Fertilizer!"

69) Introducing...

The "Introducing..." headline grabs your prospect’s attention because most people see "Introducing" attached to something or someone they are not familiar with but still important to their benefit. You are doing a good turn for them by showing them something new.

Example:

Introducing: A New, Absolutely Delicious Sugar Cookie Recipe!

70) If You’re Worried...Don't Be

The " If You’re Worried...Don't Be" headline grabs your prospect’s attention because it gives people the comfort and confidence of knowing you have thought about it and offer a solution to their concerns, problems and situation. They want to read the rest of your ad to see why they shouldn’t worry!

Example:

"If You're Worried About Paying Your Bills...Don't Be!"

71) You’re Invited To...

The "You’re Invited To..." headline grabs your prospect’s attention because it sounds like a special event instead of an advertisement. It makes people feel special and important.  It also takes away risk because of the friendliness of it.  No commitment but just see what is offered and how it can benefit you.

Example:

"You're Invited To Experience The Business Opportunity Of A Lifetime!"

72) The Perfect...

The "The Perfect..." headline grabs your prospect’s attention because  people want their lives to be perfect. They are always looking for the perfect way to attain their desired benefit.  

Example:

"The Perfect Bathing Suit To Hide Those Left Over Winter Pounds!"

73) Tested...

The "Tested..." headline grabs your prospect’s attention because people feel more confident about reading what you have to say when tests prove the point. It is a more scientific approach not left to chance. If your product is tested and works, then it will work for them. 

Example:

"Tried And Tested Diet That Allows You To Lose Up To 10 Pounds Per Week!"

74) Breakthrough...

The "Breakthrough..." headline grabs your prospect’s attention because people are always looking for that one breakthrough that will solve their problems or give them their desired benefit.  Success where other, similar products have failed in the past. 

Example:

"New, Breakthrough Formula That Gets Rid Of Dry Skin Forever!"

75) Time-Tested…

The "Time Tested..." headline grabs your prospect’s attention because it tells people that they can trust your business. Your product has been tested over a long period of time and you always deliver what you promise. It and you are reliable.

Example:

"A Time-Tested Investing Formula That Generates A Positive Return 99.9% Of The Time!

76) Safe...

The "Safe..." headline grabs your prospect’s attention because people want to be safe and avoid physical pain, to avoid risk too. They also want to avoid harming other people in their life.  

Example:

"A Bug Spray That's Fully Safe To Use Around Children!"

77) Serious Inquires Only...

The "Serious Inquires Only..." headline grabs your prospect’s attention because you are actually limiting those that can order based upon eligibility. A business-like approach that tells people it is direct and trust-worthy.  

Example:

"Lose 5 Pounds Per Week - Serious Inquires Only!"

78) Used By…

The "Used By..." headline grabs your prospect’s attention because you actually use some of your famous and/or well-known clients in your headline! It gives credibly to your entire headline and offer. 

Example:

"Our Famous, Internet Marketing Course Has Been Used By (some of your famous/respectable clients)"

79) Free Trial/Sample

The "Free Trial/Sample..." headline grabs your prospect’s attention because it removes their buying defenses. You’re not asking them to spend any money and you feel confident enough to give them a sample of your product before they decide to buy or be charged.

Example:

"FREE 30 Day Trial Membership To Our Internet Marketing Private Site!"

80) Physical Effects

The "Physical Effects" headline grabs your prospect’s attention because the result is something they know and is common to that you offer. A pleasurable and emotional issue is developed.  It makes your headline come to life.  The sizzle effect before the substance.

Example:

"Our Delicious, Tantalizing Steaks Will Make Your Mouth Water With Anticipation!"

81) Easy/Simple...

The "Easy/Simple..." headline grabs your prospect’s attention because people don't want to work hard at acquiring their desired benefit and goal. They want the experience to be as painless as possible.

Example:

"The Simple And Easy Leaf Vacuum System!"

82) Only Source

The "Only Source" headline grabs your prospect’s attention because it's noting the product or the benefit cannot be obtained anywhere else or from anyone else. It's as though you have a monopoly on that particular product or benefit and will dispense it as you will.

Example:

"You Can't Find Our Odorless Cleaning Liquid Anywhere Else...Guaranteed!"

83) Ordinary People

The "Ordinary People" headline grabs your prospect’s attention because it states that ordinary or un-advantaged people are getting the same benefits the reader wants. Your prospect will think if others can get it, so can they.

Example:

"How A Man From Chicago Went From Homeless To Riches In Just 30 Days!"

84) Experience The

The "Experience The..." headline grabs your prospect’s attention because people want to experience having their desired benefit. They also seek experiences that bring them emotional rewards.

Example:

"Experience The Relaxation Of Our Tropical Resort!"

85) People Reactions

The "People Reactions" headline grabs your prospect’s attention because most people care what other people think and say. Those close to them can have an influence or even persuade them to buy your product easier than your business can.

Example:

"Imagine What Your Friends Will Say When You Drive Up In A New Sports Car!"

86) Giving

The "Giving" headline grabs your prospect’s attention because people want others in their life to be happy. One way people show that they care about those others is to buy them gifts.

Example:

"Just Imagine The Smile On Your Kid’s Face When You bring Home This Cute Puppy!"

87) Tired Of

The "Tired Of..." headline grabs your prospect’s attention because people get tired of the old things in their life.  The old just does not give the promise of the new.  New has the potential to fulfill their desire for benefits or a goal achieved.

Example:

"Aren't You Tried Of Working For Someone Else?"

88) Don't Buy Another...

The "Don't Buy Another..." headline grabs your prospect’s attention because it cautions them with some inside knowledge you have affecting their purchasing decision. It creates uneasiness and even indecision that you will thoughtfully remove.  You want to help them make the right decision by buying your proven better  product. 

Example:

Warning! Don't Buy Another Toy For Your Kids Until You Read This!

89) Myths

The "Myths..." headline grabs your prospect’s attention because it will cause them to view some imagined things, myths, fears holding them back from getting their desired benefits. 

Example:

"8 Myths About Starting Your Own Home Business!"

90) Low Cost

The "Low Cost" headline grabs your prospect’s attention because people are looking for a bargain and trying to save money. They can either be on a tight budget or thrifty shoppers.  

Example:

How To Find Low Cost Advertising On The Internet!"

91) Top...

The "Top..." headline grabs your prospect’s attention because people want to know the top, best or most popular way to get their desired benefit. They want to get the best things in life.

Example:

"The Top 5 Ways To Reduce You Credit Card Debt!"

92) If You...I'll...

The "If You...I'll..." headline grabs your prospect’s attention because you’re actually making a deal and rewarding them for getting their desired benefits. It’s a win/win situation for your prospects.

Example:

"If You Read My New Copywriting Book, I'll Give You Another Copy For FREE!"

93) Specific

The "Specific" headline grabs your prospect’s attention because it makes your headline more believable. If there is a specific figure, there must be a good reason for it. It must be true or even understated.

Example:

"How I Made $17,845.67 By Buying One Solo Ad!"

94) Simile

The "Simile" headline grabs your prospect’s attention because it compares two unlike things in a combination that amplifies your point. The paradox would bring them into the text of your ad. Most similes use the words "like" or "as" in the connecting term.

Example:

"Taking Our Marketing Course Is Like Having No Competition!"

95) Analogy

The "Analogy" headline grabs your prospect’s attention because it compares something known to something different. It provides a new combination or contrast one would not normally see. 

Example:

"How Algebra Can Be Just Like Playing Connect The Dots!

96) Famous Quote

The "Famous Quote" headline grabs your prospect’s attention because, if it's by a famous or respected person your target audience knows, it gives your business and product more credibility.

Example:

"A Headline That Grabs Your Prospects Attention Can Be Considered A Hypnotic One"

by Larry Dotson

97) Don't Read This

The "Don't Read This..." headline grabs your prospect’s attention because it uses reverse psychology. It catches your prospect off-guard and they wonder why they shouldn’t read it. They also become more curious by the prohibition.

Example:

"Don't Read This If You Want To Go Bankrupt!"

98) Miracle

The "Miracle" headline grabs your prospect’s attention because everyone fantasizes about some miracle that could improve his or her life. Some miracle related words could be…unbelievable, incredible, amazing, etc. 

Example:

"A New, Amazing Traffic Generating System That Doesn't Cost You A Cent!"

99) Confusing

The "Confusing" headline grabs your prospect’s attention because it's a puzzle and unsettling. People are used to certain conformity. If you make your headline a little confusing, or unusual, it may tempt them to find out more to clarify the mystery.  

Example:

Marketer Cows Money

100) Humor

The "Humor" headline grabs your prospect’s attention because there might be something humorous in your product or packaging. Be very careful in the use however for irony is the best humor to use.  Joking, other than tongue-in-cheek can be very counterproductive.  What makes people laugh? Some cannot see the humor.  Your product could gain in credibility if you are slightly depreciating.  

Example:

"You Might Be Addicted To Internet Marketing If You Start Calling ‘TV Dinners’ - ‘PC Dinners’...”

Extra Bonus:

101) Success Story

The "Success Story" headline grabs your prospect’s attention because people will place themselves in the same position. Succeeding at great odds. If another can do it, “Why not me?”

Example:

"How An Average Guy From Utah Turned His Hobby Into A Multi-Million Dollar Business!"

100 Niche Marketing Tips:

1. Making More Money - Most people want to make more money. They want to avoid not being able to buy all their needs and wants. You could target product niches for employment, home businesses, networking marketing, affiliate programs, career advancement, etc.

2. Increasing Profits And Sales - Most businesses want to increase their profits and sales. You could target product niches about marketing, copywriting, advertising, cutting costs, publicity tips, etc.

3. Making Good Investments - Most people want to get high returns on their investments. You could target product niches about investing in the stock market, bonds, futures trading, etc.

4. Getting A Raise - Employees want to avoid being on a low pay scale at their place of work and losing their job. You could target product niches about communicating at work such as asking for a raise, promotions at work, etc.

5. Getting A Promotion - Most employees want to succeed and offer their employer their best. You could target product niches about moving up the ladder at work, career advancement, over or underachieving at work with the consequences of each, etc.

6. Working From Home - Many people would rather work at home. You could target product niches about home business start-up, home business opportunities, affiliate programs, network marketing, etc.

7. Working Less - Most people want to work less but smarter. You could target product niches about businesses that require little or no work, automated income streams, part-time jobs that pay the same as 40 hour a week jobs, etc.

8. Eliminating Debt - Most people want to control or eliminate their debts. You could target product niches about money management, debt consolidation, stopping debt collectors from calling, etc.

9. Having Excellent Credit - People want to have excellent credit. You could target product niches about improving their credit reports, financial management, how to increase their credit rating, etc.

10. Finding A Bargain - Most people like to find bargains. You could target product niches about being thrifty, negotiating lower prices, where to find good bargains, etc.

12. Retiring Early - Most people want to retire early or at least have money for their retirement. You could target product niches about planning for early retirement, investing for the long term, goal setting, etc.

13. Being Educated - Many want to further their education. You could target product niches about college grants, college ratings, college loans, college living, etc. 

14. Save Money - Most people want to save money. You could target product niches about starting a budget, lower bills, stretching their money further, shopping smarter, etc.

15. Being Successful - Most people want to be successful. You could target product niches about making and reaching goals, motivational techniques, getting into the right mind set, etc.

16. Being Lucky - Most people like to win. You could target product niches about gambling, winning contests, picking winning lottery numbers, best casino hotels, etc.

17. Being A Leader - Many people want to be the leaders. You could target product niches about leadership qualities, communicating with their followers, educating people, etc.

18. Being An Expert - Most people want to be considered an expert. You could target product niches about study habits, improving memory, improving brain power, taking action, etc.

19. Looking Credible - Many people want to look credible. You could target product niches about adding educational achievements, improving career status, publicity your skills, getting in the news, etc.

20. Gaining Information - People generally want to avoid being uninformed about subjects that could effect their lifestyle. You could target product niches about publishing news topics, selling information, creating information products, information technology, etc.

21. Finding A Job - Many people need to understand their role in employment, such as how to get a position.  How to successfully be interviewed. You could target product niches about writing resumes, job listing services, job training, etc.

22. Being Beautiful - Most people want to be attractive to others. You could target product niches about beauty products, plastic surgery, hair products, dressing for success, etc.

23. Being In Good Health - Most people want to be in good health. You could target product niches about nutrition supplements, disease prevention, vitamins, healthy diet plans, etc.

24. Living A Long Life - Most people want to live as long as possible. You could target product niches about anti-aging medications, medical examines, fitness products, safe sex contraceptives, nutrition products, etc.

25. Being Pain Free - Most people want to be pain free.  You could target product niches about pain medications; the latest medical knowledge and cures, exercises that help relieve pain, alternative pain relievers, etc.

26. Being In Shape - Many people want to be physically in shape. You could target product niches about exercise methods, exercise equipment, video workouts, gym memberships, etc. You could also do joint ventures with firms in the business---offering discounts and such.

27. Being Full Of Energy - Many people want to be full of energy. You could target product niches about energy drinks, caffeine products, energy inducing diet plans, sleep theory, etc.

28. Being Drug Free - Many people want to be prescription or illegal drug free. You could target product niches about natural medicines, drug therapy.

29. Having A Collection - Most people collect something. You could target product niches such as trading cards, coins, nick-knacks, dolls, plates, old books, glassware, etc. 

30. Being Famous - Many people would like to be popular and famous. You could target product niches about how to become famous, being likable, how to attract other to you, etc.

31. Being In Fashion - Many people want to be trendy and in fashion. You could target product niches about fashion information, clothing products, clothing accessories, etc.

32. Being Mind Healthily - Many people want to have good mental health. They want to avoid felling depressed, having anxiety, having limiting beliefs, etc. You could target product niches like self help information, hypnosis, and mental therapy, etc.

33. Be Intelligent/Smart - Many people prefer to be recognized as being intelligent or smart. You could target product niches like increasing grade averages, schooling, raising IQ, increasing mind power, vocabulary, etc. 

34. Being Sociable - Many people want to have good social life. You could target product niches like communication tips, communication technology, social events, social gatherings, social skills, etc.

35. Being First - Most people want to be first or number one in life or their profession. They have been convinced thinking first is better. You could target product niches like "first to know" information, how to be a number one (anything), good listening habits, etc.

36. Having No Risk - Many people want to avoid risks in life. They avoid taking risk because they may not be able to afford the consequences. You could target product niches like medical insurance, legal insurance, life insurance, smoke detectors, safety equipment, etc.

37. Being/Finding Love - Most people want to be in love or loved. They also seek to avoid those things harming it. Such as getting a divorce, breaking up, etc. You could target product niches like relationship counseling, dating services, single bars, etc.
38. Getting Married - Many people are looking to get married. You could target product niches like wedding supplies, wedding dresses, consulting and other pre-marital services.

39. Attracting Men/Woman - Most people want to be attractive to the opposite sex. You could target product niches like flirtatious tips, makeovers, attractive clothing styles, perfumes/colognes, etc.

40. Saving Memories - Most people want to retain their memories and remembrances. They want to maintain them and have them to pass down to their children. You could target product niches like cameras, camcorders, photo albums, paintings, diaries, journals, etc.

41. Being A Good Parent - Most people want to be good parents. You could target product niches like parenting guides, parenting classes, anger management, stress management, etc.

42. Having Sex - Most people enjoy sex. You could target product niches like contraceptives, how to guides, videos, magazines, how to be romantic information, dating services, etc.

43. Saving Time - Most people want to save time. You could target product niches like daily planners, instant benefit products such as laundry service, meal planning and delivery, etc.

44. Accomplishing A Goal - Most people want to achieve goals in their life and career. You could target product niches like goal setting information, motivational products, hypnosis, seminars, etc.

45. Gaining A Talent/Skill - Many people want to learn a talent or skill. You could target product niches like educational classes, home training, personal training, how-to publications, how-to videos, etc.

46. Fulfilling a Craving - Most people want to fulfill a craving, especially when dieting.  They would prefer things tasting fat or luxurious while not actually being fattening. You could target product niches like low fat foods, low card foods, sugar free foods, etc.

47. Fulfilling Hunger - People want to fulfill their hunger for food. You could target niche products such as fast food services, food products, spices, instant foods, etc. along with a healthy review of the choices.

48. Quenching Thirst - People want to quench their thirst. You could target niche products like fast drink services, drink products, mixes, instant drinks, handy drinks, etc.

49. Losing Weight - Many people want to lose weight. You could target niche products like diet meal bars, low-carb food, exercise equipment, low fat deserts, hypnosis, diet plans, etc.

50. Fulfilling A Dream/Fantasy - Many people want to fulfill a dream or fantasy. You could target niche products such as finding exotic vacations, reviewing high ticket items, achieving dreams strategies, etc.

51. Being Clean/Sanitary - Most people want to be clean and sanitary.  You could target niche product like anti-bacterial soaps, bath and shower products, hand sanitizing, etc.

52. Being Organized - Many people want to be more organized. You could target niche product like schedulers, organizational tips and information, closet organizers, etc.

53. Being Free - Most people enjoy the feeling of being free. They want to avoid feeling confined or restricted. You could target niche products like home business opportunities, real estate, apartment finding service, vacation packages, etc.

54. Getting Pleasure - Most people want to gain pleasure rather than have pain or discomfort. You could target niche products and services like massage therapy, pain medications, traveling planning, etc.

55. Overcoming Obstacles - Most people want to overcome their obstacles. You could target niche product and services such as motivational audios, subliminal goal reminders, removing limiting beliefs, etc.

56. Owning Rare Possessions - Many people want things that are rare and have value. You could target niche products and services like antiques, diamonds, collectibles, etc.

57. Being Entertained - Most people want to be entertained. You could target niche products like comedy, music, TV shows, books, DVDs, live entertainment, etc.

58. Avoiding Trouble - Most people want to avoid trouble, or if in it to find relief.  You could target niche products like legal products, legal insurance, law information, avoiding peer pressure, etc.

59. Having Friends - Most people want to have friends. You could target niche products like how-to-make-friends, communication tips, how to overcome being shy, friendly type hangouts, etc.

60. Being Safe - Most people want to be safe in their life and surroundings.  They want to avoid danger or others threatening them or their loved ones. You could target niche products like home safety items, CPR classes, local hazards information, etc. 

61. Looking Younger/Older - Many people want to look different than their age. You could target niche products like anti-aging products, make-up, clothes, disguises, etc.

62. Getting Praise - Most people want to be praised, complimented and congratulated for their accomplishments. You could target niche products and services such as self-improvement courses, career aid, public speaking, etc.
63. Having Convenience - Most people want to have convenience. You could target niche products such as labor saving devices, methods and services, quick and easy meal planning, etc.

64. Being Understood - Most people want to be understood. You could target niche products and services like communication techniques, grammar tips, spell checkers, speech audios, etc.

65. Being Environmental - Many people want environmental friendly product. You could target niche products and service that are environmental friendly such as cleaners, chemicals, air fresheners, vehicles, pesticides, etc.

66. Not Wasting - Many people want recyclable products or packaging. You could target niche product and services like recyclable paper, cans, bottles, plastics, metals, etc.

67. Belonging To Groups - Many people want to belong to a certain group of people. You could target niche products and services like clubs, associations, get-togethers, niche seminars, sports teams, etc.

68. Completing A Project/Task - Most people want to complete a certain project or task. You could target niche products and services like following-through tips, taking action, goal setting, etc.

69. Changing Someone - Many people want to change other’s minds. They want to avoid a situation that could affect their own life's goals. You could target niche products or services like public speaking, persuasion and influence techniques, copywriting, marketing, non-verbal communication techniques, etc.

70. Having Authority - Many people want to be authority figures. You could target niche products and services like professional classes in leadership training, parent classes, etc.

71. Gaining Benefits/Feature - Most people want features that will both simplify their life and add benefits.  You could target niche products and services like add-ons to a general product---free pick-up and delivery, service plans, free shipping, etc.

72. Solving Problems - Most people want to solve their problems. You could target niche products and services such as problem solving skills, overcoming obstacles, dealing with (a specific problem), etc.

73. Breaking A Bad Habit - Many people want to break their bad habits. You could target niche products and services like quitting smoking, stopping nail biting, quitting over-eating, etc.

74. Gaining A Good Habit - Many people want to gain good personal habits. You could target niche products and services like eating healthily, exercising, getting enough sleep, etc.

75. Gaining An Advantage Many people want to gain an advantage over other people or situations. You could target niche products and services like specific tips, strategies, secrets, tactics, etc.

76. Thinking Positively - Many people want to think positively. You could target niche products and services such as how to think positively, etc.

 77. Changing Something - Most people want to change something in their environment. You could target niche products and services like decorating strategies, home improvement books, landscaping tips, etc.

78. Changing Themselves - Most people want to change something about themselves. You could target niche products and services like self help, stylish clothing, make-up, work out equipment, etc.

79. Having Things Natural - Many people want their products as  natural as possible. You could target niche product and services such as all natural food, all natural drinks, all natural cleaners, all natural snacks, etc.

80. Be Happy - Most people want to be happy and laugh. You could target niche product and services like comedy, jokes, greeting cards, etc.

81. Gaining Weight - Some people want to gain weight. You could target niche product and services like muscle enhances, work out equipment, protein drinks, etc.

82. Being Secure - Most people want to feel secure. They want to avoid being insecure, vulnerable, exposed or even feeling unsafe. You could target niche product and services like security systems, locks, safety products, credit card security measures, secure ordering, etc.

83. Being Generous - Many people are generous and giving. You could target niche product and services like gift items, charity auctions, donations, non-profit services, etc.

84. Being Comfortable - Most people want to be comfortable. You could target niche product and services like comfortable clothes, seat cushions, velvet sheets, etc. 

85. Being Moral/Ethical - Most people are moral and ethical. You could target niche products and services like religious items, parental rating ratings, parent controls, professional standards, law/legal products, etc.

86. Being Supported - Most people want to be supported in the positions they take. They want to avoid facing confrontations alone. You could target niche products and services like legal advisers, accountants, body guard services, protective weapons, etc.

87. Having Privacy - Most people want to lead private lives. You could target niche products and services like identity theft protection, privacy support, blinds, tinted windows, etc.

88. Being Helpful - Most people are caring, helpful and compassionate. They want to avoid having others struggle with a problem or disaster. You could target niche products and services like volunteer services, helpful organizations, etc.

89. Getting Challenged - Many people like to be challenged. They want to prove that they can accomplish things when faced with obstacles. You could target niche products and services like reality shows, pie eating contests, etc. 

90. Being Adventurous - Many people are looking for an adventure. You could target niche product and services like extreme sports, adventurous vacations, bungee jumping, parachuting, etc. 

91. Avoiding Scams - All people want to avoid being scammed. You could target niche products and services like scam reporting services, product reviews, legitimate business opportunity reviews, etc.

92. Being Relaxed - Most people want to lead a relaxed lifestyle. They want to avoid feeling worried, stressed, tense, uptight and nervous. You could target niche product and services like vacations, hypnosis, message theory, etc.

93. Being Scared - Many people enjoy being playfully frightened. You could target niche products and services like scary movies, haunted houses, Halloween costumes, etc.

94. Being Competitive - Many people like to be competitive You could target niche product and services like sports, video games, competitive contests, etc.

95. Being Confident - Most people like to be confident. You could target niche product and services like confidence building tips, developing self-esteem, challenging pursuits, etc.

96. Smell Good - Most people want to smell good. You could target niche products and services like deodorant, perfumes, colognes, air fresheners, breather fresheners, etc.

97. Being Wired/Unwired - Many people want to be connected to the world. They want to avoid missing something or not communicating with people in their life. You could target niche products like Internet access, video conferencing, satellites, cable, cell phones, lap-top computers, Internet cafes, etc.

98. Child Supporting - Many people have children they need to support. You could target niche products like children’s clothes, toys, games, food types for children, baby supplies, etc.

99. Being Well Groomed - Most people want to be well groomed. You could target niche products like nail clippers, hair salons, razors, shaving cream, finger nail polish, hair spray, nose hair clippers, hair wax, electronic groomers, etc.

100. Being Well Clothed - Most people want to be well clothed or have specific clothing. You could target niche products and services like clothes, clothing magazines, uniforms, sewing machines, clothes making patterns, fashion designing, etc.

Extra Bonus:

101.  Providing A Community Service - There is always a demand for serving the community. Find an area you would be qualified in and offer to aid.  The service will both be appreciated and you could find a niche to fill for a profit once your expertise is established even nationally.  Your local area is an excellent place to start.

100 Joint Venture Marketing Tips:
1. Co-Op Ad For An Ad 

First find a targeted web site/e-zine in which you would want to buy an ad from. You would then persuade four other businesses to join in on the cost of the ad. In return they would get a space on the web site you are advertising. You would ask the four businesses to pay you 1/4 of the ad’s cost. That means you would pay nothing for the ad. 

2. Host An E-zine's Back Issues (Archives) For An E-zine Ad 

A lot of e-zine publishers don't publish their archives on their web site. It's extra work and takes up a lot of web space. You could offer to archive an e-zine’s back issues on your web site in return for the e-zine continuing to run one of your ads. Or just have them mention the archives are on your web site because your product ads would be there anyway. 

3. Trade A Percentage Of Your Sales For An Ad 

You could ask e-zine publishers/webmasters to run your ad in return for a percentage of each sale. They could join your affiliate program. The offer is usually more successful if your product is brand new. 

4. Submit An Article For An Ad 

You could submit your articles to e-zine publishers/ webmasters who accept submissions. They would receive valuable content and you would get free publicity. Just include your resource box (ad) at the end of your article. 

5. Trade Any Type Of Ad For An E-zine Ad 

You could trade any type of ad for an e-zine ad. It could be a banner ad, classified ad, graphical ad, links, etc. You may have to give them extra ads or incentives because people usually value e-zines more than web site ads. 

6. Trade An Ezine Ad For Any Type Of Ad

You could trade an ezine ad for any type of ad. Most people know e-zine/e-mail advertising is one of the most responsive forms of Internet advertising. Any business would likely give up very valuable advertising space for an e-zine ad.

7. Trade An E-zine Article For An E-zine Article 

You could ask an e-zine publisher to trade articles. This would give you both new content to publish and cross-promote each other’s businesses in the resource box (ad). 

8. Trade A Product Discount For An Ezine Ad 

You could offer an e-zine publisher's subscribers a discount on your product in return for running your ad. Tell the e-zine publisher this would help keep his subscribers loyal to his publication. You could also allow him to join your affiliate program for the discounted price.

9. Trade Your Product For A Testimonial

You could give someone your product for no-cost and in exchange ask them for a testimonial. You should always tell people to only give you a testimonial if they like your product. Testimonials can dramatically increase your product sales.


10. Co-Author A Paid Publication With An E-zine Publisher 

Write an information product with an e-zine publisher. You both would promote it and share the profits. He or she would likely promote it in their e-zine. You could have your other product ads inside the publication. 

11. Trade "Thank You" Web Pages

You could offer another webmaster or e-zine publisher to trade ads on your "thank you" web pages. For example: "Thank you for ordering." , "Thank you for subscribing to our e-zine.", "Thank you for becoming a member.", etc.

12. Trade "Thank You" Emails

You could offer another webmaster or e-zine publisher to trade ads on your "thank you" emails. Most businesses thank people via e-mail for ordering products, subscribing to their e-zines, requesting more information, etc.

13. Original Content For An Ongoing E-zine Ad 

You could offer an e-zine publisher ongoing, original content in exchange for an ongoing e-zine ad. You could just set up a deal to write a regularly scheduled column. Plus, if you don't want the hassle of starting your own e-zine, this is a good way to acquire a huge subscriber base for your offer all at once. 

14. Commission For Publishing Your Articles 

You could tell e-zine publishers or web site owners they can make money publishing your articles. They would just have to join your affiliate program and place their affiliate link in your resource box (ad). 

15. Management For An Ad

You could offer your management talent to a webmaster and/or e-zine publisher in exchange for advertising space. You could help them keep their web site updated with new content, get each issue of their e-zine ready, keep track of their affiliate program, etc.

16. Outsource Product Projects For A Percentage Of The Profits

You could offer product ideas or plans to non-employees that want to fully take on the product project and work on it without supervision. They would pay you a percentage of the profits. It's similar to an apprentice program.

17.  Free E-book For An Ad 

You could ask webmasters/e-zine publishers to give away your free e-book. They might accept because they can use it as a bonus for people who visit their web site, buy their product or subscribe to their e-zine. This would increase the number of people who would see your free e-book ad and your other ads in inside it. You could also make the people visit your web site to get the free ebook.

18. Free Brandable eBook For Exposure

You could ask webmasters/e-zine publishers to give away your free e-book. They might accept, because they could brand the ebook with some of their own ads. They could use it as a bonus for people who visit their web site, buy their product or subscribe to their e-zine.  This would increase the number of people who would see your free e-book and your own ads in inside it. 

19. Write A Testimonial For A Product

Write a testimonial for another businesses product. Tell the business they have permission to publish it on their product ad. You could write about how much you enjoy it and how the product has improved your life. Just include your signature file (ad) at the end of the testimonial. You should first ask the product owner if they would publish your testimonial on their ad if you take the time to write it. 

20. Write An E-zine Testimonial For An E-zine Ad 

Write a testimonial for an e-zine. Tell the e-zine publishers they have permission to run it in their e-zine. You could write about how much you enjoy it and how the e-zine has improved your life. Just include your signature file (ad) at the end of the testimonial. You should first ask the e-zine publishers if they would publish your testimonial in their e-zine if you take the time to write it. 

21. Consulting For An Ad 

Are you an expert on a particular subject? Offer webmasters/ e-zine publishers free consulting via e-mail or phone if, in exchange, they run an ad for you. People will consider this of huge value because consulting fees can be very expensive. 

22. Co-Author A "How To" Article For An Ad 

Write an e-zine article with a webmaster/e-zine publisher. You both would publish it and share the resource box (ad). He or she would likely publish it on their website and in their e-zine. 


23. Interview For An Ad 

Interview a webmaster/e-zine publisher and turn it into an article. You can ask them if he or she could publish it on their website or in their e-zine ahead of time. Of course you would include your resource box (ad) at the end of it. You could also submit it to other web sites and e-zines afterwards. 

24. Membership For An Ad 

Create an online club, membership web site or association for e-zine publishers. Tell webmasters and e-zine publishers what's included in the membership and what it costs to join. Offer them a free membership if, in exchange, they run your ad on their web site or in their e-zine as long as they stay a member. Or you could just require them to run an ongoing ad for the membership web site. Of course your main web site and products would be linked to it. 

25. Ad In An E-book For An E-zine Ad 

Create a directory of free e-zines in e-book format. In it, list the free e-zines of publishers who have agreed to advertise the free e-book on their web site and in their e-zine. When you build up a large number of participating e-zines, this will give the larger e-zines an incentive to give away or advertise your free e-book. Of course you will have your own product ads in the e-book. 

26. Ad In An E-book For An Ad 

Create a directory of web sites (on a specific topic) in e-book format. In it list the web sites of webmasters who have agreed to advertise the free e-book on their web site and in their e-zine. When you build up a large number of participating webmasters, this will give the popular web sites an incentive to give away or advertise your free e-book. Of course you will have your own product ads in the e-book. 

27. Customized E-book For An Ad 

You could ask webmasters and e-zine publishers to advertise your free e-book. Tell them that the e-book can be customized/rebranded with their own product/affiliate links. This deal will help increase their traffic and sales. Of course you will have your own product ads in the e-book too. 

28. Free Product For Joining Your Affiliate Program 

Offer webmasters and e-zine publishers your product or service for free if they join your affiliate program. You would want to target ones with the same target audience. If they go to the trouble of joining your affiliate program, they are likely to advertise your product. 

29. Trade An E-zine Ad For An E-zine Ad 

You could ask another e-zine publisher to trade top sponsor or classified ads. If the e-zine has a larger circulation, you could offer to run more ads or throw in a bonus item. 

30. Trade Text Links For Text Links

You could ask another webmaster to trade text links. It will help increase your traffic and search engine link popularity. If the web site has more traffic, you could offer to run the ad for a longer period of time or throw in a bonus item. 

31. Listing In An E-zine Directory For An E-zine Ad 

Create a directory of free e-zines on your web site. In it, list free e-zines of publishers who have agreed to advertise the directory on their web site and in their e-zines. When you build up a large number of participating e-zines, this will give even the larger e-zines an incentive to advertise your free e-zine directory. Of course you will have the products you are selling advertised in the directory. 


32. Write An Opinion For An E-zine Publisher 

Most e-zine publishers publish free e-zines so they can regularly advertise their web site, product or service to their subscribers. So if you wrote an excellent web site/product review, testimonial or endorsement for the e-zine publishers, they would likely publish it in their e-zine. Most publishers know good testimonials draw more traffic and sales than regular ads (to be sure, you can ask them ahead of time). Write about the benefits and features you liked and/or received. Tell them they can publish it in their e-zine if they include your resource box (ad). 

33. Trade Your Product For An E-zine Ad 

You could ask an e-zine publisher to run your ad in exchange for getting your product at no cost. The product should be something that would interest them. 

34. Compile E-zine (Archives) Into A Free E-eook 

Many of e-zine publishers don't publish their archives on their web site. It's extra work and takes up a lot of web space. You could offer to archive an e-zine's back issues in a free e-book format on your web site in return for the e-zine continuing to run one of your ads. Or just have them mention the archives can be downloaded at your web site because your product ads would be there anyway. Or you could have them give away the free e-book in their e-zine because your ads would be in it. 

35. Participate On The E-zine Publisher's Web Site 

Many e-zine publishers have things like message boards, guest books, “free stuff” directories, content directories, etc.  The e-zine publisher is already advertising his web site in every issue of the e-zine. So you could try a free way of getting your link on their web site. Messages boards usually allow a link or signature file (ad) at the end of your messages. Directory submissions also usually allow a link (ad) back to your web site. This method is a little more indirect though. Consider if they have a high search engine ranking too. 

36. Co-Author A Free Autoresponder Course/E-book With An E-zine Publisher 

Write a free autoresponder course/e-book with an e-zine publisher. You both would promote it. He or she would likely promote it in their e-zine. You could both have your other product ads inside of it. 

37. Trade Signature Files With An E-zine Publisher 

Offer to trade signature files with an e-zine publisher. On every e-mail you send out, you'll include his or her signature file/link underneath yours and vice versa. So when the e-zine publisher sends out the e-zine, your signature file/link (ad) would be included in it. 

38.  Share A Web Site With An E-zine Publisher 

You could ask an e-zine publisher to share a web site with you. You both will be marketing and advertising the same web site, which means double the traffic.  Of course you want to do this with a business that has the same target audience and isn't in direct competition. You could do the deal with one or more e-zine publishers. When they send out their e-zines, you'll get a free ad because they will be promoting the shared web site. 


39. Combine E-zines And Publish Just One 

You could ask an e-zine publisher to combine his and your e-zines together. Edit and publish each issue together. You both will be marketing and advertising the same e-zine, which means double the subscribers. Of course you want to do this with a business that has the same target audience and isn't in direct competition. When the e-zine is sent out, you'll each get an ad(s) in the combined e-zine. 

40. Create A Package Deal 

You could ask a webmaster/e-zine publisher to combine his or her product or service with your product or service in a package deal. This gives people more reasons to buy both your products and services. People also have come to believe package deals are better value. You want all the products or services to be closely related. 

41. Donate A Percentage Of Your Profits To Charity 

You could ask a webmaster/e-zine publisher to run your ad at no-cost and, in exchange, say you'll donate a percentage of the profit made from the ad to a charity of his or her choice. Of course you’ll need a way to track the sales from the ad for as long as it runs. 

42. Start An E-zine Ad Co-Op 

You allow other e-zines that sign up to the co-op program to participate. You would require each e-zine to run the other e-zines or product ads in the co-op once or more times over a certain period of time. Then you repeat it all over again after the time period is over. You can spread the ads over a month or two so the e-zines don't get hammered with a ton of ads to run. Of course you'll have your ad in the co-op too, as well as in the other e-zines. You could also require every e-zine in the co-op to advertise the co-op in every issue of their e-zine which, of course, would be linked somehow to your main web site. 

43. Write A Testimonial For A Online Freebie

Write a testimonial for an online freebie. Tell the business they have permission to publish it on their web site. You could write about how much you enjoy it and how the freebie has improved your life. Include your signature file (ad) at the end of the testimonial. You should first ask the freebie owner if they would publish your testimonial if you are going to take the time to write it. 

44. Start An E-zine Ad Swap List/Web Site 

You simply start an e-mail list or web site where people can submit their e-zine ad swap requests and all the subscribers will see them. Everyone who subscribes will want to do ad swaps. You, of course, can submit your ad swap request to get free ads. Plus, since you'll own it, you'll get first choice on the ad swap requests. You should receive all the swap requests to approve them before publishing.

45. Start A Web Site Link Exchange/Swap List

You simply start an e-mail list or web site exchange where people can submit their link swap requests and all the subscribers will see them. Everyone who subscribes will want to do link swaps. You, of course, can submit your link swap request to get free ads. Plus, since you'll own it, you'll get first choice on the link swap requests. You can receive all the swap requests to approve them before publishing. 

46. Start A Joint Venture Message Boards

You simply add a message board to your web site specifically for people to post and read joint venture offers. You would be the likely moderator so you would get first dibs on the joint venture offers. You could have categories like link exchanges, product endorsements, product bartering, etc.

47. Star An E-zine Ring 

Form an e-zine ring (similar to a web ring). Team up with 4 to 10 similar e-zines. All the publishers would agree to list each other’s e-zine name, web site and subscribing information in every issue. You could call this section "Other Free E-zines You Might Enjoy." 

48. Star A Web Site Ring 

Form a web site ring. All the participating webmasters would agree to list each other’s web site name, web site link and other information on their own web site. You could call this section "Other Web Sites You Might Enjoy." 

49. Submit E-zine Games To E-zine Publishers 

Everyone and his brother submits articles to e-zines to get a free ad (which is the resource box at the end of the article). Have you ever looked in newspapers and magazines? There is more content than just articles. There are word games, crosswords, word searches, word scrambles, matching words with definitions, etc.  You could create and submit word games related to the theme of the e-zine. You first want ask the e-zine publisher if he or she would be interested in receiving word game submissions for their e-zine. If your target audience reads business e-zines, create word games that have business-related words and themes. Include your resource box (ad) below the word game. You could even host them on your web site and just have your link and word game ad in the e-zine. 


50. Submit Or Host Surveys/Polls Results To E-zine Publishers 

There is more content than just articles. There are surveys and polls! You could host the poll/survey ahead of time, submit it and the results, or host it in the e-zine and allow the subscribers to take it. The e-zine could publish the results in the next issue. You first want to ask the e-zine owner if he or she would be interested in receiving polls or survey submissions for their e-zine or web site. If your target audience reads business e-zines, create surveys and polls base on business issues. Just include your resource box (ad) below the word game. You could even host them on your web site and just have your link in their e-zine. 

51. Publish E-zines For Other Web Sites 

You could offer to publish e-zines for high traffic web sites that don't have one yet, in exchange for running one or more of your ads in them. You would want to look for popular or high search engine ranking web sites. Of course the web site would advertise it which would help build up a big subscriber list quickly. You could also ask them to run one of your product ads on their web site. 

52. Free Consulting For An Ezine Ad 

Offer an e-zine publisher subscribers free consulting. You could have a regular ongoing column where you answer their subscribers’ questions related to the subject of the e-zine. It's like a question/answer section. You don't even have to be a total expert; you could always contact and ask other experts for the answers if you don't know them. 

53. Compile Each Issue Into An E-book Format 

You could offer to compile each one of an e-zine publisher's issues into e-book format, like PDF, to make it more attractive. Then, in exchange, they could publish one of your ads. You could add more color, content and graphics to it. This would give their subscribers an extra way to view each issue and expanded content. The e-zine publisher could also allow his subscribers to give it away free like a normal free e-book. 

54. Compile A Web Site Into An E-book Format 

You could offer to compile a webmaster’s site into e-book format, like PDF, to make it more attractive. Then, in exchange, they could publish one of your ads. You could add more color, content and graphics to it. This would give their visitors an extra way to view their web site and expanded content. The web master could also allow his subscribers to give it away free like a normal free e-book. 

55. Compile Each Issue In An Online Audio Format 

You could offer to compile each one of an e-zine publisher's issues into audio format. Then, in exchange, they could publish one of your ads. It would allow their subscribers the option of listening to it instead of reading it. 

56. Give An E-zine Publisher Free Reprint/Resale Rights 

You could give e-zine publishers an e-book that they could sell and keep all the profits in exchange for an ongoing ad in their e-zine. When they stop selling it, they can stop running your e-zine ad. Perhaps do it for a small number of e-zine publishers at a time, so it doesn't get saturated and they start turning your deal down. If they only want to run your ad once, you could always include some of your ads in the e-book. 

57. Host A Contest For An E-zine Publisher 

Offer to hold a contest for an e-zine publisher's subscribers. You could offer your product for free to one subscriber in every issue. The subscribers would have to check their individual issue to see if they are a winner. This would help the e-zine publisher's readership and help him or her sell more ads. You could ask the e-zine publisher for an ongoing ad for as long as the contest runs in exchange for your hosting the contest. Either you or the publisher can pick a random winner every issue. 


58. A Mention In Your Article For An E-zine Ad 

You could contact e-zine publishers and ask them if they would like to be mentioned in your next article or article's resource box in exchange for a free ad in their e-zine. Tell them how many web sites and e-zines the article will be submitted to. If it's a lot, they'll most probably do it. They may also publish your article. 

59. Offer A Free Ad To Their Ad Buyers 

Many e-zines sell advertising. You could give the e-zine publisher's advertiser a free ad when they buy one for the publisher. It could be an ad on your web site, e-zine, free e-book, etc. This could help raise their advertising sales. You could ask them to run your ongoing ad for free in exchange. 

60. Offer Targeted News Or Press Releases To E-zine Publishers 

Many news-related web sites offer news headline links and press releases you can publish in your e-zine or on your web site. Many e-zine publishers don't have time to search for highly targeted ones. You could find targeted news items for them in exchange for a free ad in the e-zines. 

61. Submit Jokes To E-zine Publishers 

You could create and submit jokes related to the theme of the e-zine. You first want to ask the e-zine owner if he or she would be interested in receiving joke submissions for their e-zine. If their target audience reads business e-zines, create jokes that have business themes. Include your resource box (ad) below the joke(s). You could even host the jokes on your web site and have your ad and link in the e-zine. 

62. Buy Or Get An E-zine Ad To Get Multiple Ads At No Cost 

You can buy an ad, or use a free method to get an ad, and write a testimonial to the e-zine publisher about how well it did. Tell the e-zine publisher he or she can list your testimonial in the advertising information section of their e-zine. Of course your signature file (ad) would be at the end of the testimonial. 

63. Write Exclusive Articles For E-zine Publishers 

Ask them what specific article they want for their e-zine. Write and submit it to them with your resource box. It would be a lot of work but you should only do it for e-zines that have a huge subscriber base. You could always submit the article to all the other e-zines after the big e-zine publishes it. 

64. Submit Online Audio/Video Articles To E-zines 

Why not submit an online audio/video article to e-zines? It would save them extra text space and they could list your title, resource box and a link to the online audio or video file. It would save their subscribers the time and hassle of reading articles. You first want to ask the e-zine owner if he or she would be interested in receiving online audio or video ads. 



65. Host An Online Community/Private Web Site For The E-zine Publishers 

You could offer an e-zine publisher an online community for their e-zine subscribers if, in exchange, they would run an ongoing free ad or advertise the community, which would have some of your product ads on the web site or e-zine list. Tell them you'll host and monitor it with no work on their part. It could be a chat room, web blog, message board, e-mail discussion list, etc. It could also have a password and specialized information, like a private membership web site. 


66. Save An E-zine Publisher Room 

Many e-zine publishers only publish one to three articles in each issue because of text space. You could allow e-zine publishers to publish the articles on your web site or on your autoresponders. The e-zine publishers could include the titles’ links to them in their e-zine. They could fill their e-zine up with a lot of articles.

67. Free Product For Beta Testers

You could give a few select people your product in exchange for testing it. You want to be sure your product works properly before you release it to the general public. You want to be sure it gives people the benefits you say it does.

68. Compile A Page Of Bonus Products

You could ask other business to donate some products for a special occasion like a holiday. The businesses would get free publicity. You would compile all the products on to one web page. You would require all the businesses to promote the web page also. You all would benefit from the traffic.

69. Co-Author An Information Product

You could ask a fellow knowledgeable person to co-author or co-create an information product to sell or giveaway. You both could sell it together and split the profits or sell it separately.

70. Compile An Information Product

You could ask multiple knowledgeable people to submit information to your information product. It could be tips, strategies, answered questions, etc. You virtually wouldn't have to write anything. They would just get free publicity in return 

71. Trade Text Links For Text Links

You could ask another webmaster to trade text links. It will help increase your traffic and search engine link popularity. If the web site has more traffic, you could offer to run the ad for a longer period of time or throw in a bonus item. 

72. Trade Pop Up Ads For Pop Ups Ads

You could ask another webmaster to trade pop up ads. It will help increase your traffic. You could advertise your product or e-zine in the pop up ad.

73. Trade Banner Ads For Banner Ads

You could ask another webmaster to trade banner ads. It will help increase your traffic and search engine link popularity. If the web site has more traffic, you could offer to run the ad for a longer period of time or throw in a bonus item. 

74. Trade Solo Email Ads For A Email Solo Ad

You could ask another webmaster/e-zine publisher to trade a solo e-mail ad. It could be to their existing customers, e-zine subscribers, prospects or a lead list. If they have a bigger list, you could offer extra solo ads or throw in a bonus item.

75. Communication Technology Services For An Ad

You could provide a webmaster/e-zine publisher with the technology to do a teleseminar, web cast, webinar, teleclass, etc. in exchange for advertising on their web site or to their opt-in list.

76. Find A Product With No Affiliate Program 

You could find a hot product being sold with no affiliate program and offer to sell it for them for a percentage of the sales. You could create an affiliate program for them where you're the sole affiliate to get your commission or you get a percentage of all the profits of the affiliate's sales.

77. Trade Reprint/Reproduction Rights
You could get some extra products to sell by trading your product’s reprint/reproduction rights for another business’s reprint/reproduction rights.

78. Convert Information Products Into A Different Format

You could ask an author or publisher if they would like to have their information product converted into a different format. (ebook, printed, audio, video, etc.) You would get full rights to sell it and you would give them a percentage of profits or free publicity. You could also buy the full reprint rights the product format and keep all the profits.

79. Ask For Unpublished/Unfinished Information Products 

You could ask a writer or publisher if they have any unfinished/unpublished information products about a certain topic. Tell them you will finish and sell it for them for a percentage of the sales or buy it for full reprint rights.

80. Hold A Live Seminar 

You could ask some experts to speak at your seminar in exchange for free publicity. You could also ask the seminar speakers to promote it in exchange for a percentage of the sales. Also you could record or tape the seminar and sell it.

81. Rewrite Someone Else's Information 

You could ask a writer’s or publisher’s permission to add to, rewrite or update a piece of their information product. Tell them you will sell it for them for a percentage of the sales or buy the full reprint rights to it and keep 100% of the products.

82. Product For Royalty Fees

You could create an exclusive product for a top marketer in exchange for a royalty fee from the product. It would give the marketer another profit stream and you would have royalties coming in for the top marketer’s efforts. Of course you want to make sure the marketer has a big list, tons of traffic and a ton of affiliates.

83. Ask For Excerpts Of Information Products

You could ask a number of writers and publisher for specific excerpts of their information products to compile your own information product. It would get you a new product to sell and they would get free publicity. You could get excerpts from ebooks, e-zines, membership web sites, books, newsletters, message boards, discussion lists, audios, etc.

84. Web Site/Ezine Content For Publicity

You could ask writers and publishers for content in exchange for free publicity. You would get free content and they would get free publicity. You could either link to their content or ask to republish the content on your web site, in your free e-zine, in your free e-course, in your free ebook, etc.

85. Record A Conversation

You could ask an expert to join you in a telephone conversation and record it. You could both sell it or you just sell it and give the other expert free publicity or affiliate commissions. You could do a interview, a idea brainstorm session, teach people something together, etc.

86. Design A Web Site For Someone Else

You could create a web site template that has many MLM/affiliate links on it and some of your own business ads. You could allow people to brand the template with their own links on it. You could also allow them to sign up under you for the two tier and multi level programs. They would have a fully design web site to up load to their own server and you would have free publicity and a chance to make extra money off the sub affiliates and down-line members. If they don't have web hosting already, you could recommend one to them for residual income or commission.

87. Publish An Affiliate Newsletter For Someone Else

You could publish a free e-zine for others that has content and advertises MLM/affiliate programs in it. They would promote your e-zine and you would brand it with their affiliate links in each issue for the people they directly get to subscribe to the e-zine. You could build you list fast and other people will have their own e-zine without all the work.

88. Create An Autoresponder Course For Someone Else

You could create an autoresponder that has content and many MLM/affiliate links on it and some of your own business ads. You could allow people to brand the autoresponder with their own links on it. You could also allow them to sign up under you for the two tier and multi level programs. They would have an autorepsonder course to use with their auto responder service and you would have free publicity and a chance to make extra money from your sub affiliates and down-line members.  If they don't have their own autoresponder service already, you could recommend one to them for residual income or commission.

89. List In A Web Site Directory For An Ad

You could create a web site directory on a specific topic. Tell other web masters if they want to submit their web site link and information you require that they need to put the web site directory text link or graphic on their home page. You could have you own product or affiliate adds on the directory.

90. Promote Someone Else's Product As A Back-end Product

You could allow another similar business to sell your product as a back-end product if, in exchange, they will let you sell their product as a back-end product. You both would keep 100% of the profits. Just make sure it's the right product for your target audience.

91. Promote Someone Else’s Product As An Up-sell Product

You could allow another similar business to sell your product as an up-sell product if, in exchange, they will let you sell their product as a up-sell product. You both would keep 100% of the profits. Make sure all products are compatible with the main product you're selling.

92. Web Site/Sales Letter Evaluations For A Free Product

You could ask a number of select people that would be your target audience to evaluate your web site or sales letter. You can give your product for free in exchange for evaluation. You might also discover new uses or selling points for your product too.

93. Contest Prizes For Free Publicity

You could ask other business to donate their products for prizes in exchange for some free publicity. You could also ask the businesses to promote and advertise the free contest to increase the number of entrees You could also start an opt-in list for people who enter your contest or sweepstake so you can follow-up with them regularly.

94. Free Publicity For Being A Expert Guest

You could contact online and offline radio stations offering your expertise to their listeners in exchange for free publicity. Tell them your area of expertise; maybe they'll book you for a show. Of course you would want to contact targeted stations and shows that would want to know more about you and your area of expertise.

95. Market Research For Prizes

You could give free gifts to people who take your online survey or polls. You can find out things such as why they buy or don't buy your products, what new products they are searching for, how much they will pay for certain products and almost anything else that concerns your business.

96. Free Products For Referrals

You could start a referral program instead of an affiliate program. You could give people discounts and free products for referring people to your site. For example, you could say, "Get a free e-book or software for referring just 3 people to our web site." Another example, "Refer just 2 people to our web site to get a 20% discount on our new e-book!"

97. Club/Association Membership For Linking

You could start an online club or association and charge an entry fee. You could offer them a free membership if, in exchange, they link to your web site. You will either make money or get some no-cost advertising.

98. Free Online Service For Linking

You could allow people to use an online service, traffic exchange or some utilities from your web site if, in exchange, they link to your web site. The online service could be an e-mail account, search engine submission, pop-up exchange, exit exchange, web page design, web site hosting, copywriting, proofreading, etc. 

99. Percentage Of Profits For An Auction Seller

You could find an experienced online auctioneer to auction off your products on popular online auctions. You could give him a percentage of the profits. Online auction are very popular but it takes time to get good at it. They would have a new product to offer and it would increase your sales and profits.

100. New Market For A Percentage Of The Profits

You could find a product that could be promoted in a different market. You could ask the product owner to allow you to promote it in that particular market for a percentage of the profits. For example, if you're selling plastic bottles to a pop company, you could turn around and sell those bottles to a fruit drink company. For example, if you are selling an e-book about dating tips, you could also sell it at a bulk group rate to online dating web sites.

Extra Bonus:

101. Full Reprint/Reproduction Rights For An Ongoing Ad

You could give an e-zine publisher/webmaster full reprint rights to your product in exchange for an ongoing ad. You could end the reprint rights with that company when they decide they are done running your ad and then go to another business.

102. 100% Profits Of The First 10 to 20 Sales

You could offer an e-zine publisher 100% of the profits of the first 10 to 20 sales if they run your ad. Then after the decided amount, you could lower it to 50% to make your income.

103. A Percentage Of The Main Product And 100% Profits Of The Up-sell/Back-end Sale

You could offer an e-zine publisher 50% to 65% per sale of the main product and 100% of the up-sell or back-end profits if they run your ad. 

104. Free Pay Per Click Advertising

You find a free way to get your advertisement on a web site that is using pay-per-click advertising. You could trade advertising, submit free content to them, participate on their message board, etc.

105. Two Tier/MLM Joint Venture Deal

You just give a webmaster or ezine publisher an extra incentive to sign up as sub-affiliate or down-line member and advertise the product or service. You could offer them a percentage of your own commissions sense they will be making you money anyway.

100 Fast Information Product Creation Tips:
1. Professional Interview - You would ask an expert for an interview in exchange for free publicity. The interview would be about their professional life. You want the interview to be long enough to fill up your information product.  

2. Personal Interview - You would ask an expert for an interview in exchange for free publicity. The interview would be about their personal life. You want the interview to be long enough to fill up your information product.  This would involve someone of fame with enough interest for others.  

3. Group Interview - You would ask a number of experts for an interview in exchange for free publicity. You want all the interviews to be about the same subject so it coincides with your information product. The interviews can be shorter since you would have many experts. They can also be done at different times and then combined.

4. One Question Interview - You would ask many experts one single question that would require a long answer in exchange for free publicity. When you ask one question, it tightly focuses the subject of your information product.  Very good for a bonus to your main offer.

5. Tips, Strategies, Secrets, Etc. - You would ask a number of experts about their tips, strategies, secrets, etc. on a particular subject in exchange for free publicity.  They could be very small pieces of information so you will need to have many contributors.

6. Specific Tips, Strategies, Secrets, Etc. - You would ask a number of experts more specific and beneficial tips, strategies, secrets, etc. on a particular subject in exchange for free publicity.  It should be unusual tips, little know strategies, unspoken secrets, etc, so they have value to others. Most information products have less value because the data is more commonly known. 

7. Step By Step Plans - You would ask one or more experts for a step-by-step plan about a particular subject in exchange for free publicity.  People like such plans because they are easy to follow and don't require much thinking. Successfully proven too.  Better directed to new people in the field.

8. Discussions/Conversations - You would ask two or more experts to have an discussion and record it on the subject of your information product in exchange for free publicity. It could be in-person, over the phone, chat room, etc. You could convert it into audio, video, transcripts, etc. Maybe you've heard of people having or selling recordings of round table discussions. The same idea.

9. Brainstorm Sessions - You would ask two or more experts to have a brainstorming session on the subject of your information product in exchange for free publicity. It could be in-person, over the phone, chat room, etc. You could convert it into audio, video, transcripts, etc. 


10. Paid Live Seminar - You would ask many experts to participate in a live seminar that you’re hosting in exchange for free publicity and a chance to promote their products instead of their normal commission. You could make a back-end by selling the transcripts, audio, video, etc, of the seminar.

11. Free Live Seminar - You would ask many experts to participate in a live seminar that you’re hosting in exchange for free publicity and sale of their products.  You would make money selling the transcripts, audio, video, etc, of the seminar.

12. Paid Live Teleseminar - You would ask many experts to participate in a live teleseminar that you’re hosting in exchange for free publicity and a chance to promote it in exchange for commission. You could also make money selling the transcripts and audio of the teleseminar.

13. Free Live Teleseminar - You would ask many experts to participate in a live teleseminar that you’re hosting in exchange for free publicity for their products.  You would make money selling the transcripts or audio of the teleseminar.

14. Paid Live Webinar - You would ask many experts to participate in a live webinar that you’re hosting in exchange for free publicity and a chance to sell product in exchange of full commission. You could also make money selling the transcripts, audio, video, etc. of the webinar.

15. Free Live Webinar - You would ask many experts to participate in a live webinar that you’re hosting in exchange for free publicity for their products.  You could make money selling the transcripts, audio, video, etc. of the webinar.

16. Original, Exclusive Articles - You could ask a number of experts for an original, exclusive article about a subject of your information product in exchange for free publicity. You would then compile all the articles you get into your information product. If they need extra incentive to write the article, you would allow them the first chance to sell it.  A danger in that with others involved…get general approval from all first!

17. Recommended Recourses - You would get many experts to tell of recommended resources for subjects of your business and technical nformation product in exchange for free publicity. For example, web sites that accept marketing article submissions. You could ask the web site’s owner if you could have permission to list their web site in your information. See if they would write a description of their web site. Your product would be full of links with descriptions to lead people to the resources. 


18. Recommended Information Recourses - You would get many experts to recommend information resources for the subject of your how-to information product in exchange for free publicity. For example, web sites that have free gardening tips. You would ask the web site’s owner for permission to list their web site in your information product. Ask if they would write their own description for their web site. Your information product would be full of links with descriptions to lead people to the resources of their interest.

19. Information Linking - You would find the places you want

to link to using search engines, online directories and other online references about the subject of your information product. Get the permission of the webmasters, authors, publishers and/or owners. Even ask if they want to write a short description for their link. Your e-book would be full of links with descriptions to lead people to the references or information. 


20. Excerpts Of Online Communities - You could ask participants of online communities and/or the community owner to use, or link to, posts about the subject for your information product in exchange for free publicity. It could be message boards, web blogs, chat rooms, newsgroups, email discussion lists, forums, etc.

21. Excerpts Of Free Content- You would ask the free content owners if you could use excerpts of their content in your information product in exchange for free publicity You would compile it all together. It could be free ezines articles, web site content, ebooks, ecourses, reports, etc.

22. Excerpts Of Paid Content- You would ask the paid content owners if you could use excerpts of their content in your information product in exchange for free publicity. You would compile it all together. Sometimes they may ask for payment. You would need to determine the value to you and others. It could be paid ezines articles, membership web site content, ebooks, books, reports, newspapers, magazines, ecourses, reports, audio, video, etc. Always be careful that the approval covers everyone involved! Lawsuits can be expensive.

23. Excerpts Of Audio And Video - You would ask the audio or video owners if you could use excerpts of their content in your information product in exchange for free publicity. You would compile it all together in transcriptions or recordings. They may ask for payment. Your product could be paid videotapes, audio books, online audio, event recordings, streaming video, etc.

24. Information Collections - You would ask writers or publishers for a collection of things that you could compile into a information product in exchange for free publicity. For example, you could put a collection of recipes into an e-book. Other ideas would be poems, product reviews, photos, short stories, etc. 


25. Personal Profiles - You could ask a number of experts to profile themselves in your information product in exchange for free publicity. It could be a profile about their personal life and preferences. For example: favorite foods, where they went to high school, first job, etc.

26. Professional Profiles - You could ask a number of experts to profile themselves in your  information product in exchange for free publicity. I would be a profile about their professional life and preferences. For example: favorite part of their business, favorite business book, business web sites they visit regularly, etc.

27. Non-Personal Profiles - You would ask a number of experts to profile themselves in your information product in exchange for free publicity. I would be a profile about things in their professional or personal life. For example, you could ask a webmaster to profile his web site. You could have categories like: how many pages, average visitors, and freebies he/she offers, etc. 


28. Templates - You would ask a number of experts to provide content that could be used as tools, templates or models for others in exchange for free publicity. For example, you could ask for sales letters that other people could use as templates. You would turn them into fill-in-the-bank templates. Other ideas would be business letters, drawings, classified ads, headlines, romantic letters, etc. 


29. Surveys And Polls - You would ask many people to take a survey and use the results in your information product in exchange for a freebie. It could be "fill in the blank" or "multiple choice" survey. Your information product would be of survey results your target audience would be interested in.

30. Rewrite/Update/Add-to Someone Else's Information - You would ask an author or publisher to rewrite/update/add-to their information product to create a new one in exchange for free publicity and a percentage of the profits or a up front fee.

31. Reformat Someone Else's Information - - You could ask an  author or publisher to reformat their information product to create a new one in exchange for free publicity and a percentage of the profits or a up front fee. For example changing a print book to an audio book.

32. Retarget Someone Else's Information - You could ask an author or publisher to retarget their information product to create a new one in exchange for free publicity and a percentage of the profits or a up front fee. For example: changing a book about off-line marketing into a one about Internet marketing.

33. Co-Author - You would ask another writer to co-author an information product with you in exchange for free publicity and a percentage of the profits or a up front fee. You would be able to write or create an information product quicker.

34. Multi-Co-Author - You would ask a number of writers to co-author an information product with your in exchange for free publicity, a percentage of the profits or up front fees. You would be able to write or create an information product even quicker than with just one co-author. If you get enough people you might only have to write a title, table of contents and an introduction.

35. Archived Information - You would ask one or more authors/publishers to use their archived information to create an information product in exchange for free publicity. It could be old e-zine issues, articles, reports, free reprint articles, stories, etc. 


35. Directory Information - You would ask many people to contribute to your directory information product in exchange for free publicity. . For example, you could tell them you're creating a directory e-book, which will list e-zines that accept paid advertising. It could be e-zines, web sites, message boards, software freebies, businesses, offline resources, etc. You could have a pre-made form that would enable them to fill out their information just like online directories do. 


36. Unfinished Information - You would ask others for unfinished information products and finish it for them in exchange for free publicity and a percentage of the products or an up front fee. Tell them you will also list their name as a co-author.

37. Unpublished Manuscripts/Information - You would ask authors for unpublished information products and finish it for them in exchange for free publicity and a percentage of the products or an up front fee. Tell them you will also list their name as a co-author.

38. Reprint Or Master Reprint Rights - You would buy the reprint or master reprint rights to someone else's information product for 100% profit. 

39. Affiliate Program - Join another’s affiliate program then sell someone else's information for commission. You would also promote their web site. You would have to take orders and deliver the information product, etc.

40. Affiliate Program For Some Else - You would find an information product being sold with no affiliate program and offer to sell it for them for a percentage of the sales. You could create an affiliate program for them where you're the sole affiliate. 

41. Trade Reprint Rights - You would trade reprint and master reprint rights if you already have at least one information product. It will help you acquire new ones to sell.

42. Compile For Reprint Rights - You would compile other people’s information into different formats for them in exchange for the reprint rights to it. Such as: ebook format, print format, audio format, etc.

43. Rent Out Information - You would buy information products and rent them out multiple time. For example: video rentals, music rentals, book rentals, etc.

44. Q and A Session - You would ask a number of experts to answer questions from your target audience in exchange for free publicity. You would invite your list of customers, leads, subscribers, etc. to the question and session and they could ask the question or you could ask them to provide their questions ahead of time. The question and answer session could be held via teleseminar, webinar, chatroom, etc. You could charge for it and/or do it for free and turn it into an information product to sell.

45. Half And Half - You would take your subject of choice and mix strategies from another subject either closely related or able to be transferred.  The other information is available without your writing it. For example: mixing Internet marketing with real estate selling.

46. Free Reprint Articles - You would ask a number of writers to allow your use of their free reprint articles to create an information product and, in exchange, you'll leave their resource box at the end. There are thousand of free reprint articles and other content on the Internet.

47. How To Reality Information - You would film another expert (or yourself even) doing something in exchange for free publicity. For example, you could tape an expert doing a craft project. It could be named ‘How To Build A Bird House’. You or the expert could narrate it. It could be a taped video, live webcam, online video, etc.

48. Catalog Information - You would create a catalog on a specific subject then give it away or sell it. You could let businesses have ads in it for free in exchange for a link to it or give it away to their customers. You would only be writing your ad and the main content would be ads that the others write. If your catalog was an ebook it could literally be spread all over the Internet.

49. Testimonial Information - You would sign up to any affiliate program and compile a free information product that contains testimonials of other people that have used the product. You could get them for the business owner or compile them yourself with his permission.

50. Internet/Offline Radio Programming - You would create a whole station where all you do is read free content that is on the Internet based on your subject of choice. You would get the content owner’s permission. 

51. Diary Information - You would ask a number of experts to write a weekly or daily diary for a month of stuff that is related to the subject of your information product in exchange for free publicity or a percentage of the profits. For example, you could have online marketers write a weekly diary of things they do to promote their website. 

52. User Generated Information - You would allow a number of experts giving advice and aid free access to your private online community in exchange for free publicity. It could be a message board, chat room, e-mail discussion list, etc. People will want access to it to see what the experts are writing and posting. Plus your target audience’s questions and the answers will create content as well.

53. Results Information - You would ask experts to give results of tests and experiments they have done in exchange for free publicity. For example: specific clickthroughs and sales ratios of advertising campaigns they have done.

54. Live Voyeur Information - You would set-up a live webcam on yourself so your customers could view a particular environment or place they are interested in. For example, it could be you running your home-based business or an element of it.

55. Lessons/Assignments - You would ask experts to allow you to use their content in exchange for free publicity in your information product. You would create a lesson assignment, with an exercise at the end of the content. You could use it to create an eclass, teleclass, live class, workbook, etc.

56. Information/Content Pass - You would ask a number of content owners to allow you to sell access to their content in exchange for a percentage of the profits. For example, you could sell access (a pass) to a number of paid ebooks by different authors for one low price. This would be done for those unfamiliar with the value of their product.

57. Summary/Highlights Information - You would ask a number of authors and writers to write summaries of their information in exchange for free publicity. You could group all the summaries together in your own information product. This would be a handy digest saving them time and money.

58. Discounts/Coupons - You would ask a number of information sellers to give you an exclusive and lower price to be in your discount/coupon information product. It would give them free publicity and you would have an information product using their products. It could also be any product or service, not just information products.

59. Reviews - You would ask a number of other businesses to allow your review of their product in exchange for free publicity. You could do several different businesses and compile all the reviews in one information product. You could rate in categories such as quality, price, and performance.  The rating would be based upon usability rather than general quality. If it is a poor product, have nothing to do with it!

60. Fad Information - You would take your subject of choice and mix strategies from a current hot trend or fad.  It is always a good policy to attach your product with a current trend or fad. For example:  gardening with a low carb diet. This can help sell your product much faster.

61. Collectible Information - You would ask an information product seller to convert it into a collectible information product for a percentage of the profits. You could sell it as a print edition with autograph, add collectible bonuses, add a limited edition chapter, etc.

62. Try Before You Buy - You would ask writers and authors if you could sell their information product as a ‘Try Before You Buy Offer’ in exchange for a percentage of the profits. Many merchants don't like that because the rate of return is a higher. It requires extra customer service that you could provide. This could be offered as one part of a 

CD-ROM, DVD, a print publication, etc. Much like a sampler with limited usage.

63. Affiliate Managing - You would ask an information product seller to allow you to manage his affiliate program and sales tracking for a percentage of the profits.  

64. Public Domain Information - You would create an information product using public domain information. You want to make sure the information you are using is really public domain so you don't into any legal trouble. Public domain means property rights that belong to the community at large, are unprotected by copyright and are available to anyone.  You would repackage them; perhaps give a new title also.

65. Sample Information - You would ask authors for samples of their information products in exchange for free publicity. You would then combine them into one big information product. 

66. Photo Information - You would take pictures, screen shots and compile a photo information product. For example: an information product that contains pictures and descriptions of different types of flowers.

67. Story Information - You would ask writers for their fiction or non-fiction short stories in exchange for free publicity. It could be success stories, children stories, fiction stories, etc. For example, I'm currently compiling an e-book that will contain 5 short stories on how people decided to start their own business. 

68. Top Lists - You would ask people or experts their opinion of important topics to your audience in exchange for free publicity. For example: ‘10 Ways To….’, the ‘Top 20 Gardening Tips’, the ‘Top 5 Easiest Ways To….’, etc. 

69. Personal Rolodex - You would reveal your personal rolodex of web sites, bookmarks, contacts, etc. that are related to your target audience. For example: a rolodex of good or bad e-zines for a particular purpose, for instance, for advertising. 

70. Tabloid Information - You would ask people or experts for gossip, rumors or inside information that is related to your target audience in exchange for free publicity. You could compile it into one information product or as an on-going subscription product.

71. Forms - You would create simple or complex forms or have others offer those they typically use in business in exchange for free publicity.  The forms would relate to your target audience.  They could be organizational forms, results forms, legal forms, etc. You could also make them printer ready.

72. Event Calendar/Dates - You would compile or ask other to contribute event dates in exchange for free publicity. You want the forms to be related to your target audience.  It could be seminar events, concert dates, sports events, etc.

73. Case Studies - You would ask experts for case studies in exchange for free publicity. They could be successful or unsuccessful studies. Such studies are very valuable, especially as a guide.

74. Year Book - You would compile an information product based upon the entire year that related to your target audience. It could be about news stories, products of the year, web site of the year, people of the year, etc.

75. Checklist - You would create a simple checklist or ask experts to contribute one for your information product in exchange for free publicity. A checklist would be used as a guide to insure things are done right and in proper order.  To promote organization and success.

76. Group Information - You would ask publishers and writers to contribute their whole information products into one big package deal. You would gather the content suppliers, promote the site and take the orders. You would be acting as more than an affiliate. 

77. Out-Of Print - You would find out of print information products and ask the publishers to sell them in exchange for an up-front fee or a percentage of the profits. You wouldn’t have to write anything and you might offer to convert it into another format.

78. Announce Lists - You would start an announce list where people subscribe to the list so as to get important announcements related to their preferences. The subscribers would set the content for their particular list. For example: an announce list about new free ezines. Other ideas would be news alerts, safe lists, product announcements, etc.

79. Information Product Ideas - You would sell your information product ideas instead of creating the product. You could sell them for an up-front fee or royalty on all the sales. 

80. Best Of Information - You would ask authors and publishers to contribute the best of their information in exchange for free publicity. For example, you could use the best bits and pieces of e-zines. There are so many e-zines, people don't have time to read them all. They want a quick way to get all the information.

81. Biographies - You would write a biography of someone important to your audience.  An expert, a writer, a publisher or someone famous. This could be a compilation by many or just you. 

82. Opinions - You would have people submit opinions about news stories, world events, products, business, etc. in exchange for free publicity. You could compile all the opinions into an information product. Just make sure it's something your target audience would be interested in.

83. Services For Information Publishers - You would trade your service in exchange for a fee or reprint rights to the information product. You could trade copywriting, proofreading, recording equipment, web hosting, editing, web site design, etc.

84. Ad Free Information - You would ask an information publisher to convert their ad supported information product into one ad free in exchange for a percentage of the profits. 

85. Information Brokering - You would supply information publishers with people that are interesting in buying their products or find specific information products for people that are searching for them. You would just charge either the business, the prospect or both. 

86. Information Contest - You would hold a best ideas contest and convert the ideas into an information product. It could be ideas for marketing, gardening, new products, etc.  Participates could include your web site visitors, current customers and e-zine subscribers. The prizes could be cash, your product or other items. You could make it an on-going contest and award prizes every month. This will give you a cheap, steady supply of current information of interest.

87. Information Submissions - You would allow people to submit information for your information product in exchange for free publicity. For example, you could have a membership web site that lists tons of business that want to joint venture with other businesses. You could allow businesses to submit their information for free and charge businesses that want access to the whole list.

88. Commission Splitting - You would join a number of information product affiliate programs and place them in an ebook or on a web site. You could tell people that order through your links that you'll give them a rebate. Just make sure you have the proper tracking and permission from the program owner.

89. Free Stuff Bundling - You would find tons of free information products and bundle them together into one big package deal. Get permission from the owner. It could be reports, ebooks, ecourses, ezines, software, freeware, shareware, articles, informative web sites, web directories, etc.

90. Fan Club - You would ask an expert, celebrity, performers, athlete, film star, etc. to allow you to manage an information based fan club for them. They could provide all the information about them you need and you would just send out the fan information. 

91. Example Information - You would ask people to compile examples of their materials in exchange for free publicity. For example, you could compile a bunch of successful sales letters into an information product. You would want the examples to be related to your target audience.

92. Unedited Information - You would quickly write an information product by not proofreading, editing or spell checking it. You would just advertise as it an unedited information product. It could just be notes, jotted down ideas, etc.

93. Be A Publisher - You would publish and sell other people’s

manuscripts and information products. You would take on all the expenses, promotions, orders, etc. You would pay the authors an up-front fee or pay a royalty on every sale. Many authors want a publisher because all they want to do it write.

94. Consultations - You would answer people’s questions and give them advice on the subject you have knowledge in. You won't have any information product to create. You could consult with people by phone, in person, via e-mail, by webcast, etc.

95. Information Mall - You would set up an online mall for information products. You rent out space to the information publishers and sellers. They would benefit from you promoting the mall. You could also ask them to promote the mall.

96. Information Payments - You would give information publishers a way to accept card cards for their orders without needing a merchant account. You would turn into the seller and they the wholesaler. They would be required to do all of the promotion of their own web site.

97. One Page Affiliate Templates - You would create quick, simple one-page affiliate templates. For example, a web site template advertising some affiliate programs that people can add their own affiliate codes. 

98. VIP Information - You would run a VIP information source for another information publisher. It could be a list or private web site. It would give those potential customers subscribed insight to the product before others. It could be new affiliate products to sell, special promotions, new information releases, discount offers, etc.

99. Auction Information - You would start an online auction for information product sellers. You could charge fees for publishers to list their information product and/or charge a percentage of the final bid total. 

100. One Page Web Site Templates - You would create quick, simple one-page web site templates. It could be start pages, about me pages, faq pages, thank you pages, contact us pages, etc. Subscribers would add their own information.

Extra Bonus:

101. Drop Ship Program - You would promote a drop shipped information product and just pay the publishers a percentage of each sale you make.

102. Wholesale Information - You would buy information products at a bulk/wholesale prices and sell them for a higher price.

103. Used Information - You would find used information products and buy them cheaply and sell them at online auctions. It would work well for used books, magazine, reports, etc.

